Questions Bank

M Lib and Inf. Sc. Examination
MLIS-05
Information Products and Services: Design, Development and marketing
AT IUIE ¢d |arg

Time : 3 Hours Max. Marks : 80

Note: Question paper will be divided in to three sections- ‘A’, ‘B’ and ‘C’.

Note: 7% 75 “A’, ‘B’ 3R *C’ 19 vei # fqunfora emm |

Section-A will contain 8 very short answer type questions each having 2 marks. The section will have a total
weightage of 16 Marks. All questions of this section will be compulsory and answer of each question is expected in
one word/one sentence or maximum 30 words.

TUS A (Section-A) H FeT 8 AfT oY IR dTel Y BT 3R YD U 2 bl BT BN 39 YR WUS U H
F 3w 16 NI 39 WU & |l Ued Iifard BN 39 WUS & Ul &1 SR U ¥R, Ud a1 AT JffArdhdd
30 TRl H AT BT |

Section-B will contain 8 short answer type questions each having 8 marks. The examinee has to answer any 4
questions out of 8 questions. The section will have a total weightage of 32 Marks. The answer of each question in
this section should be written within 100 words.

@Us B (Section-B) # {1 8 g IR dTel Ued 81 94 § &l b=l 04 YAl &1 SR <A1 811|549
U Ul BT IR ABTH 100 @I H AUET 8| T WIS BT UAD UL 8 APl B RN IR WIS Gl 32
3iel BT BN |

Section-C will contain 4 Essay/Long answer type questions each having 16 marks. The examinee has to answer any
2 questions out of 4 questions. An internal choice will also be given in each question of this section. The section
will have a total weightage of 32 Marks. The answer of each question in this section should be written in not more
than 800 words.

@ug C (Section-C) # Fot 4 <€ IR arel W B R & muast fh=8l 02 UeHl &1 IR <A1 BNI7 | U
Ue # =ik fddey 1 8N | UAd U™ 16 3idl HT N RTdT IR 3MfHad 800 Wl # fUferd | I
WUS G 32 AP BT BN |

Section-A

Very Short Answer Type Questions
AT g IR g (31+ram)

1. Define Information according to Shannon and Weaver.
Y TAT 9eR & AR ol bl URAINT BT |
2. Name any five documentary sources.
foel Ul Uerdl Sl @ M foaRkay |
3. The acronym NASSDOC stands for-
HfaraeR NASSDOC ¥ &1 312y &
4. Define newsletter.

ol e’ BT gRITRT BT |

5. Name any three Information consolidation products.
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forel A o AHET el & M faRay |
Describe products.

IS BT FHSSY |

What are the four ‘p’ of marketing mix?

oo |ffsor & IR W BB | 2?
B.L.D.S. stands for-

. va v W @1 gof w9 faRay |

The acronym  ISTA’ stands for.

WieTereR 31s. TH. <L T BT gl w9 foiRag |
Differentiate between Newsletter and House Journal.
ol WieR 3R BISY SHel & Hed IR BT |
What is synchronous virtual service?

FHDHD IR HeW a1 F T 87

Define commodity.

g P AR BN |

Write the first law of library science enunciated by Rangnathan.
1A gRT Ufianfad gRidrerd fa= &1 uoM 93 fofag |
Write acronym SWOT stands for.

wferamer SWOT &1 guf w9 forlRag |

What is an interview technique?

AIEATHR T FT 27

Define information need.

AT SMILIHAT DI ARATT BT |

Who is information broker?

AT ASRT B 22

NISSCAIR stands for.

fRaeR @1 gof w9 forRag |

What is trade portal?

MR dicd 1 8?

Explain asynchronous virtual reference service.
FAFHHP HEW AT BT FHSSY |

Enumerate 7 p’s of marketing mix of services.
Jar fquer afFsror & 7 O &1 9RO BTy |
Expain bibliometric studies.

T g & FHIRY |

Who is the patent Attorney?

‘U AFAR] DI 87

Section: B
(Short Answer Question)

oY SN U
Discuss the scope of Information.
AT BT &5 qarsy |

Write a note on need of User studies.

SYATIT eTIAT I Maehal UR fewely forRkay |

What is Technical Enquiry Services?
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Th-Id qBars Har @ g?

Enumerate the various translation tools.
=1 argare USRI BT TR HIFY |
Write a note on Trade and product Bulletins.
SRS Wie} & o™ 9d1gy |

State the types of Information analysis and consolidation centers.

AT faTelvor 3R W Bl & UBR foffay |

Make a comparison between Information management and Knowledge management.

AT JEE IR A YGET H Jo T DIy |
Write a note on Nature of Information.

AT BT Ui W fewof HIfeg |

Describe the need for literature search.

AT WISl Bl ALl ufauriad B |
Explain machine translation.

7 Jrgare 1 A9esy |

Write down the features of House Journal.
B9 el &l faRivamy forfey |

Explain the functions of trade and product Bulletins.
IR AR IATE gelfed & P qaq1sy |

Explain Users of Information analysis and consolidation services.

AT fIelyor 3R HHEGH STAEARIT & g BHITY |

What is collaborative Digital Reference Services?
eI S fSfoied dew dar @ g7

Explain the meaning of marketing.

fauor @1 a1ef qarsy |

Explain development of User Studies.

QYT eI & I B FHSRY |

Enumerate the benefits of computer assisted literature search.
FHreR MRA wiffeads @et & ol &1 gRIToE BT |
Write a note on American Translations Association.

HR®! rgaresd Fo W fewol forfay |

Define information products.

AT ST BT YRATNT HITY |

Explain the directories of industries and products.

SENT JUT IATGT dY SRIhTsl Bl TH==U |

Write a note on Washington State Library Virtual Reference service.

qIRMTed T aTSsNl SMRY dey Har W fewol falay |
Enumerate the characteristics of information.

AT B fIRamil & IR ST |

Highlight the approaches of Library and Information services marketing.

qRAIBTeTd Ud a1 HaT fauor & SIfTEl IR Yehrer SIfery |

Section- C



(Longs Answer Question)

& STy

Write a detailed note on Information Seeking Behaviour.

T @il el deR W fawgd fewoft forfay |
Or/arerar

Describe documentary sources with examples.

YOI FAAl BT AIGTERYT IO HIFTT |

What do you understand by translation? Explain the scenario of translation services in internet era.
JaTE I AT FIT FHS &7 AR UG IATE gelfel gRT ARATSTT @1 STdTell el &1 gRITor
BT |

Or/3rerar
Write a detailed note on House Journal.
BSd e W fawga fewelt forfay |
What do you understand by trade literature? Enumerate the information covered by trade and product
Bulletins.
TR AT H 39 T FASK 87 AR Ud UG Jelfel giRT ARFferd dl ST arell o &
RO IR |

Or/3rerar
Write an essay on virtual Reference service.
HMRT Hed AqaT WR Yo faer forfay |
Elaborate marketing strategy in Libraries.

JRIBTerd fquor Af—d &1 IR & 9o SR |

Or/3rerar
Explain fundamental concepts of E-marketing.

S—IUvM @1 e d Hhed T Bl FHSISY |

What is literature search? Describe computer assisted literature search.

w|ifefead @ F7 8? HRIex MR Aifefcdd @iel &l 9arsy |

Or/rerar
Discuss in detailed the non- documentary sources of information.
AT @ I Fdl BT [IRR | guid ST |

Explain various models of document delivery service.

goig faavor yonferal & fafr= ufawdl & 99=m=U |
Or/31eran

Differentiate among translation, interpretation and transliteration and explain the need for translation

services.
3TaTe, ARl G fordaror # fave ISy oiR srgare Adisil o SATaeaeal ol WAy |
Write a detailed note on design and testing of products.
Srel & fESTeT dor wWieT R faRga fewol faRay |
Or/3rerar
What do you understand by manual? Discuss the types of manuals with examples.

fem gRaeT | oma a1 Ferd 8° oW gRa@mell & USRI BT |IQERvl 9uF $HI |

Define marketing and describe need for library marketing.

fquor 1 gRETRYT BT iR YT fauor &1 sawedgdn gfaurfad BIfom |




10.

11.

12.

Or/sterar
Write a detailed note on E- marketing of Information products and services.
AT IATRT TAT AT & 5—fauod W IR | fewoft forRag |
Write a detailed note on User’s information services.
AT HARAT qAT IART b Iy WA fewolt faRay |
Or/3rerar
What do you understand by User studies? Describe interview technique for collecting primary data in user

studies.
ST eI 3 3T RIT AT &2 ST HeqI=1 | UIAfHd 3MbsT UbAd B Bl FIelchN

TADH=NH BT IO BT |
Write a detailed note on traditional method of literature search.
arfefeged @iel & gRERS e W fawgd fewoft forfay |
Or/3rerar
Discuss the international scenario of Electronic Document Delivery system.
gl Uolkd fIaRoT UUITell & RIS URged BT avuid HIFY |

Enumerate the library products and how will you review the performance of existing products.

JRIBTed IUTGT BT URIUM BIFTY 3R IdE IcaTal & FRUGH &1 FHIET 3T B HI? goid
BIFY |

Or/ 3rerar
Define information packaging and repackaging and highlight the genesis of information analysis and
consolidation activities.
AT Ui 3R RUSTSHT &I gR9IRT BITY &R T faweryor ofR |HE iRl & Igwa w®
TehTeT SIfeTy |
Write an essay on marketing approaches and strategies.
faqor a1firm d e R fFay forlRag |
Or/sterar
Explain the issues of E-marketing of information product services.’

I B IATGT qAT HaTAT & 3—(qU0H S el Bl =l Do |




