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16 MARKS QUESTIONS 

UNIT I 

1. Explain the role of advertising in modern world. 

2. State the scope of advertising. 

3. Explain the types of advertising. 

4. Describe the social implications of advertising. 

5. Explain the functions and types of advertising. 

           UNIT II 

1. Explain the types of ad-media. 

2. Describe challenges in market research. 

3. Explain the types of cost in advertising. 

4. Explain the media scheduling strategies. 

5. Explain the methods of media evaluation. 

          UNIT III 

1. What are components of creativity in advertising. 

2. Explain the need of creativity in advertising. 

3. Explain the types of advertisement copy. 

4. What are functions of layout? 

5. Explain the methods of reliability and validity. 

 

         UNIT IV 

1. Explain the role of sales promotion. 

2. Describe the driving sources of sales promotion. 

3. Explain the impact of sales promotion on sales. 

4. Explain the sales promotion techniques. 

5. Describe the steps in designing sales promotion campaign. 

 

                                                      UNIT V 

1. Explain the national promotion strategies. 

2. Describe the international promotion strategies. 

3. Explain types of international promotion strategies. 

4. Explain factors deciding communication mix. 

5. Explain the components of online sales promotion. 

 


