Series : SKS/1 e 203/1

R T i P IR-IETH 5 TE-J2
‘ l W 3T fad |

Roll No. Candidates must write the Code on

the title page of the answei-bock.

o FEETEUNAF WA TAFAISIE |

o TEE-TA H 31 71 #t AR KU U Fie = F 9 Sw-gfEH & qE-US W fhd |

o FESEAWABWIA-TH ISUFHE |

o FHUAT YT BT IAT TG & B | UEH, W9 T HHIS Havd ford |

o TWUE-TA T T ¥ fow 15 fome w1 wma e mn € 1 v 6 facron qated § 10.15 &
R SR 1 10.15 594§ 10.30 St A% OF Hael TA-UF B @ I W @M F WA &
SRR W HE I T o |
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e Code number given on the right hand side of the question paper should be written on the
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Instructions :
(i) All questions are compuisory.
(i) Marks allotted to questions are indicated against each of them.
(iii) Answers should be brief and to the point.
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How does discount allowed affect the price of a product ?

“Hed Y T |

Give the meaning of ‘promotion’.

fererror wream Bt it SifeT |
Define channel of distribution.
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What is meant by retail trade ?
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What do you understand by product life cycle ?
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Define an industrial product.
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State the characteristics of shopping products.
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Briefly explain the different types of indirect channels of distribution.
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Describe briefly the merits of personal selling.
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Briefly explain the importance of pricing in marketing.
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How do the pricing objectives of a firm affect the price of a product ? Explain.

2



12

13.

14.

15.

16.

3.

18.

20311

fastoa % =81 =R adiel = 989 § qH9ET |

Briefly describe any four modes of advertising.
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Explain in brief the functions performed by a wholesaler.
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Briefly explain the advantages of chain stores.
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Specify distinguishing features of and give two examples each of convenience
products and speciality goods.
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What are the advantages of branding to marketers ? Explain briefly.
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Explain the limitations of advertising as a tool of promotion.
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Describe the different methods of price determination.




