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PAPER – III 

JOURNALISM AND MASS COMMUNICATION  

Note : Attempt all the questions. Each question carries two (2) marks.  

SÔ¨¦ : GÀ»õ ÂÚõUPÐUS® Âøh¯ÎUPÄ®. JÆöÁõßÔØS® Cμsk (2) ©v¨ö£sPÒ. 

1. ‘Babber Sher’ is a 2 odd minute sparkler audio program that appears on? 
1) Radio City    
2) Radio Mirchi 
3) Radio One    
4) Radio FTII  

£õ¨£º ÷\º Gß£x 2 {ªh JÎURØÖ ªßÚÀ ¦÷μõQμõ® BS® 
1) ÷μi÷¯õ |Pμ®    

2) ÷μi÷¯õ ªºa] 

3) ÷μi÷¯õ Jß    

4) ÷μi÷¯õ FTII 

2. What is a 'shutter'?   
1) Button to click the camera    
2) Device to read the light for camera   
3) Device to expose the film in a camera  
4) Device to focus on object 

‰kvøμ Gß£x Gx? 

1) ¦øP¨£hU P¸Âø¯ QÎU ö\´²® £mhß 
2) ÷P©μõÂß JÎø¯ AÔ¯U Ti¯ P¸Â 

3) ¦øP¨£hU P¸Â°À £h[PøÍU Põmh EuÄ® \õuÚ® 

4) ö£õ¸Îß «x PÁÚ® øÁzx ¦øP¨£h® GkzuÀ 

3. What is the long form of 'DPI' related to camera?  
1) Digital Performance Indicator 
2) Dots per Ink 
3) Dots per Inch 
4) Digital Print Index  

÷P©μõøÁ¨ ö£õÖzuÁøμ DPI }Ò ÁiÁ® Gx? 
1) iâmhÀ ö\¯»ø©Ä SÔ¨£õß 
2) C[QØPõÚ ¦ÒÎPÒ 

3) JÆöÁõ¸ A[S»zxUS® E›¯ ¦ÒÎPÒ 

4) iâmhÀ Aa_ ÂÍUP ÁøμÄ 
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4. According to the Press Council of India guidelines the Press shall not tape-record 
anyone’s conversation without that person’s knowledge or consent, except : 

(i) when the editor says so 

(ii) where the recording is necessary to protect the journalist in a legal action 

(iii) when the court says so 

(iv) for a ‘compelling good reason’ 

1) Only (i) is true 

2) (ii) and (iii) are true 

3) Only (ii) is true 

4) (ii) and (iv) are true 

C¢v¯ ¤μì SÊ ÂvPÎß£i, ¤μì, ¯õ¸øh¯ Eøμ¯õhø» AÁμx AÝ©v CßÔ £vÄ 

ö\´¯U Thõx. Cøuz uÂμ 

(i) Gimhº TÔÚõÀ JÈ¯ 

(ii) \mh |hÁiUøP°¼¸¢x CuÇõÍøμ¨ £õxPõUP 

(iii) }v©ßÓ® TÖ® ÷£õx 

(iv) \›¯õÚ J¸ PõμnzxUPõP 

1) (i) \› 

2) (ii), (iii) \› 

3) (ii) ©mk® \› 

4) (i), (iv) \› 

5. Public relations people who use Video News Releases take advantage of the fact that : 

1)  Many news organisations do not review them before broadcasting 

2) Reporters hired to make them have many industry contacts 

3) They can cover stories some local news operations are not able to 

4) Their production values may be better than those of local stations 

ö£õx EÓÄ ©UPÒ Ãi÷¯õ ö\´v öÁÎ±miÀ Cøua \õuP©õPU öPõÒÁº 

1) £» ö\´v {ÖÁÚ[PÒ J¼£μ¨¦ ö\´²•ß £›]¼¨£vÀø» 

2) ö\´v ÷\P›¨£õÍºPÒ £» öuõÈØ\õø» öuõhº¦PøÍ¨ ö£ÖuÀ 

3) AÁºPÒ EÒÑº ö\´v¯õÍºPÍõÀ •i¯õu ö\´vPøÍz uμÂ¯¾® 

4) AÁºPÍx EØ£zv ÂÊª¯[PÒ, EÒÑº {ø»¯[PøÍ Âha ]Ó¢ux 
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6. Planned publicity that spreads rapidly not only by ‘word of mouth’ but also by e-Mail 
and social networking sites is called  

1) Strategic Advertising 

2) Viral Advertising 

3) Customized Advertising 

4) Off and On-line Advertising 

vmhªmh ÂÍ®£μ® Áõ´aö\õÀ»õÀ ©mkªßÔ, ªß Ag\À, \‰P Cøn¯uÍ® 

C[VÚ® Aø©UP¨£kQÓx 

1) Aø©Ä\õº ÂÍ®\μ® 

2) ÂμÀ ÂÍ®£μ® 

3) ö\¯»ø©Ä ÂÍ®£μ® 

4) Bß&ø»ß, B¨&ø»ß ÂÍ®£μ® 

7. ‘Pong’, Space Invaders, Pac-man are : 

1) Early home video games 

2) New Android apps 

3) Software used for computer games 

4) First scifi cartoons in Newspapers 

‘£õ[’ ÂsoÀ ~øÇÄ ö\´÷Áõº, £õU&©Ûuº Gß÷£õº 

1) öuõhUP ©øÚ ÂøÍ¯õmk Ãi÷¯õUPÒ 

2) ¦x B¢uμõ´k B¨ì 

3) PoÛ ÂøÍ¯õmkUPõÚ ö©ßö£õ¸m £¯ß£õk 

4) ö\´vzuõÒ •uÀ ìQ¤ PõºmlßPÒ 

8. Public relations is defined as the art or science of : 

1) expressing one’s political opinions to the public 

2) attempting to get various sectors of the public to have a better relationship with 
each other 

3) establishing and promoting a favourable relationship with the public 

4) making public the details of celebrities relationships 

ö£õx EÓÄ Pø» (A) AÔÂ¯À GßÖ 

1) ö£õxÂÀ uÛ|£μx Aμ]¯À P¸zxUPøÍ øÁUQÓx 

2) ö£õxzxøÓ Aø©¨¦PÐUQøh÷¯ |À¾ÓÂøÚ ÷©®£kzxuÀ 

3) ö£õx ©UPÎh® |À¼nUP EÓøÁz ÷uõØÖÂzuÀ 

4) ©UPÐUS, ¤μ£»[PÎß uPÁÀPøÍz u¢x |À¾ÓÄ ÷£nÀ 
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9. A primary data collection method that involves tracking behaviour over a period of 
time is called 

1)  Browsing   2) Observation  

3) Sampling   4) Testing 

•ußø©z uμÄ ÷\P›¨¦ •øÓ öÁÆ÷ÁÖ Põ»Pmh \õº¤Úx C[VÚ® SÔUP¨£mkÒÍx 

1) ÷uhÀ   2) EØÖ÷|õUPÀ 

3) ©õv›°¯À   4) ÷uºÄ 

10. When the subjects in an experimental research realize that something special is 
happening to them, they perform differently. This is called  

1) The Pygmalion effect  2) The Causal effect  

3) The Conditioning effect 4) The Hawthorne effect 

÷\õuøÚ B´ÂÀ, ]Ó¢u JßÖ |h¢uõÀ uPÁ»õÍõmPÒ Ax SÔzx öÁÆ÷ÁÓõPa 

ö\¯À£kÁx |h¨¤ß, C[VÚ® TÓ¨£h»õ® 

1) ¤P÷©¼¯ß ÂøÍÄ  2) uØö\¯À ÂøÍÄ 

3) Pmk¨£kzu¨£mh ÂøÍÄ 4) íõuõºß ÂøÍÄ 

11. The term 'reverse operationism' means that 

1) The theories we devise will often hinder our attempts to measure concepts 

2) The measurements we devise can sometimes help to develop a theory 

3) Techniques such as factor analysis have no place in social research 

4) Driving instructors always make you practice the most difficult manoeuvre 

¤ß÷ÚõUS® ö\¯À Gß£x 

1) E¸ÁõUP¨£mh öPõÒøPPÒ, P¸zuõUP E¸ÁõUP ©v¨¤hø»z u¸QÓx 

2) PshÔ²® uμÄPÒ öPõÒøP E¸ÁõUPzxUS EuÄQßÓÚ 

3) BUPU TÖ £S¨£õ´Ä \‰P B´ÂÀ Ch® ö£ÖÁvÀø» 

4) PiÚ©õÚ ö\¯À£õkPÎß ‰»® FUP•hß PØÖU öPõk¨£Áº 

12. Increase in the sample size ——————— the sampling error. 

1) Reduces    2) Increases 

3) Has no effect   4) Neutralises   

©õv›°ß AÍÄ AvP›US® ÷£õx, ‘©õv› uÁÖ’ ÷|ºQÓx 

1) SøÓuÀ   2) AvP›zuÀ 

3) G¢u ÂøÍÄªÀø»  4) \©{ø» 
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13. ‘ACORN’, a segmentation analysis technique, stands for which of the following? 

1) A Corresponding Official Residential Notation 

2) A Classification of Reported Nationals 

3) A Classification of Residential Neighbourhoods 

4) A Countrywide Official Resources Navigation 

‘ACORN’ Gß£x SÔ¨¤kÁx 

1) öuõhº¦øh¯ A¾Á»P ÁõÈhU SÔ 

2) AÎUP¨£mh ÷u]¯ÁõÍºPÍx ÁøP£õk 

3) A¯¼hzx ÁõÌ÷ÁõºPÍx ÁøP£õk 

4) |õöh[S® EÒÍ AvPõμ§ºÁ ‰»ÁÍ ÁÈ PshÔ²® {»¨£h® 

14. Setting the p level at 0.01 increases the chances of making a 

1) Type I error    

2) Type II error 

3) Type III error    

4) Type I and II error 

p AÍÄ 0.01 GÛÀ C¢u ÁøPz uÁÖ ÷|μ Áõ´¨¦UPÒ ªSv  

1) ÁøP I uÁÖ    

2) ÁøP II uÁÖ 

3) ÁøP III uÁÖ    

4) ÁøP I ©ØÖ® II uÁÖ 

15. The importance of measurement in quantitative research is that: 

1) It allows us to delineate fine differences between people or cases 

2) It provides a consistent device or yardstick 

3) It allows for precise estimates of the degree of relationship between concepts 

4) All of the above   

Gso¯À B´Ä 

1) ©UPÎøh÷¯ ~s ÷ÁÖ£õkPøÍ AÔ¯a ö\´Áx 

2) {ø»¯õÚ A»S AÍÃk u¸QÓx 

3) P¸zuõUP[PÐUS  Cøh°»õÚ _¸UP ©v¨¥møhz u¸QÓx 

4) ÷©Øö\õßÚ AøÚzx® 
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16. Expression of opinion as to the public conduct of public servants is not 

1) a breach of privilege   

2) contempt of public servants 

3) violation of service protection  

4) defamatory 

ö£õx¨ £o¯õÍμx ö£õx|hzøu \õº P¸zxz öu›ÂzuÀ Gß£x Cx AßÖ 

1) ]Ó¨¦›ø©a \mh «ÓÀ   

2) AÁ©v¨¦  

3) £o £õxPõ¨¦ «ÓÀ   

4) AÁyÖ 

17. If a publication is half the size of a broadsheet, it is called 

1) Tabloid    

2) Digest 

3) Single dummy    

4) Double dummy 

J¸ öÁÎ±k £μ¢u uõÎß Aøμ ÁiÁ® GÛÀ Cx 

1) ÷h¨Íõ´k    

2) øhá³ìm 

3) J¸¦Ó h®ª    

4) C¸¦Ó h®ª 

18. What Danial Lerner considered as a major component to be in ones personality in the 
process of development communication? 

1) Sympathy    

2) Apathy 

3) Empathy    

4) Telepathy 

÷hÛ¯À ö»ºÚº, •ß÷ÚØÓ uPÁÀ öuõhº¤¯¼À •UQ¯ |£º AÁμx P¸zx¸ 

1) CμUP®    

2) £ØÔßø© 

3) JzxnºÁõØÓÀ    

4) •ßÚÔuÀ 
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19. Which will not be the part of the PR strategy of a soft-drink company that has been 
accused of letting more level of pesticides in their product than the permissible limit? 

1) Arranging media persons ’factory visit 

2) Releasing ads defending the company 

3) Arranging media persons ‘interview with the CEO 

4) Spreading information about other companies violating similar norms 

GÀø»¯ØÓ |a_\õº §a]U öPõÀ¼ø¯U öPõsh SÎº£õÚ {ÖÁÚzvß ö£õx EÓÄ Ezv 

GxÁßÖ? 

1) FhP |s£ºPøÍ öuõÈØ\õø» Â]mkUS AøÇzxa ö\ÀÁx 

2) ö£ÖÁøuU PõUS® ÂÍ®£μ[PÒ öÁÎ°hÀ 

3) CEOÄhß ÷|ºPõn¾US FhP |s£ºPøÍ AøÇzuÀ 

4) ¤Ó {ÖÁÚ[PÒ Âv•øÓPøÍ øP¯õÍÂÀø» GßÖ ö\´v £μ¨£À 

20. If a journalist uses a substantial amount of content written by someone else in his 
own writing without attributing it to the original source, the journalist is accused of 
having indulged in 

1) Content theft    

2) Plagiarism 

3) Property right violation  

4) Counterfeiting 

CuÇõÍº ¤Óº BUPzøu¨ £¯ß£kzv AÁøμU TÓõxÂmhõÀ, CzuÁÖ CøÇzuÁº 

BQÓõº 

1) EÒÍhUPz v¸mk   

2) Põ¨¤¯izuÀ 

3) ö\õzx›ø© «ÓÀ    

4) ÷£õ¼zuÚ® 

21. In India the frequency of FM channels varies from 

1) 68-88 MHz    

2) 87.5-108 MHz 

3) 108-218 MHz    

4) 218-238 MHz 

C¢v¯õÂÀ G¨G® Aø»Á›ø\ Cv¼¸¢x Cx Áøμ 

1) 68-88 MHz    

2) 87.5-108 MHz 

3) 108-218 MHz    

4) 218-238 MHz 
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22. Many Voices and One World was authored by 

1) William McLuhan    2) Sean Macbride   

3) Henry Kissinger    4) Mahatma Gandhi 

£» SμÀPÒ J¸ E»P® GÊv¯Áº 

1) ÂÀ¼¯® ©U¾Pß  2) ^¯õß ©U¤øμk 

3) öíßÔ Qìê[Pº  4) ©Põz©õ Põ¢v 

23. Simplifly was the advertising slogan of  

1) Air Deccan    2) Spice jet  

3) Air India    4) Indian Airlines 

GÎø©¯õuÀ GßÓ ÂÍ®£μ •ÇUP® ¯õ¸øh¯x? 

1) Hº öhUPõß   2) ìø£ì öám 

3) Hº C¢v¯õ   4) C¢v¯ß Hºø»ßì 

24. Theodore Adorno is associated with 

1) Toronto School      

2) Frankfurt School   

3) London School     

4) Cambridge School 

v÷¯õhº AhºÚõ CuÝhß J¨¦øh¯x 

1) öhõμs÷hõ £ÒÎ   

2) ¤μõ[£ºm £ÒÎ 

3) C»shß £ÒÎ    

4) ÷P®¤›ma £ÒÎ 

25. Empire and Communication was authored by  

1) Harold Lasswell    2) Harold Innis   

3) Daniel Lerner     4) Keval J Kumar 

‘uPÁÀ öuõhº¦ \õ®μõäâ¯®’  Gß£øu GÊv¯Áº 

1) íμõÀk »õìÁÀ   2) íμõÀk CßÛì 

3) ÷hÛ¯À ÷»ºÚº   4) ÷PÁÀ ÷á S©õº 
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26. Match the lists : 
 List 1                                 List 2 
a) Pather Panchali   1. Ritwik Ghatak 
b) Elipathayam   2. Adoor Gopalakrishnan 
c) Uthiripookal   3. Satyajit Ray 
d) Meghe Dhaka Tara  4. Mahendran 
  a      b  c  d 
1) 4 3 2 1 
2) 3 2 4 1 
3) 4 2 3 1 
4) 2 4 3 1 
£mi¯ø» CønUP : 

£mi¯À 1                                 £mi¯À 2 
a) £÷uº £õg\õ¼   1. ›mÂm PmhU 
b) G¼£zuõ¯®   2. Alº ÷Põ£õ»UQ¸ènß 
c) Ev›¨§UPÒ   3. \z¯âz μõ´ 
d) ÷©PuõPõ uõμõ   4. ©÷P¢vμß 
  a      b  c  d 
1) 4 3 2 1 
2) 3 2 4 1 
3) 4 2 3 1 
4) 2 4 3 1 

27. Match the lists : 
 List 1    List 2 
a) Antonio Gramsci   1. Super Structure 
b) Karl Marx   2. Hegemony 
c) Noelle Neumann   3. Spiral of Silence    
d) David Manning White  4. Gatekeeping 
 a       b     c    d 
1) 4       3     2    1 
2) 2       3     4    1 
3) 4       2     3    1 
4) 2      1      3    4         
£mi¯ø» ö£õ¸zxP :  

 £mi¯À 1    £mi¯À 2 
a) Aß÷hõÛ¯õ Qμõ®]ê 1. E¯º Pmhø©¨¦ 
b) PõºÀ ©õºUì   2. Tmhø©¨¦  
c) ÷|õ¯À {²©ß   3. ©ÄÚa _¸Ò    
d) ÷hÂm ©ßÛ[ öÁõ°m 4. Áõ°À Põ¨¦ 
 a       b     c    d 
1) 4       3     2    1 
2) 2       3     4    1 
3) 4       2     3    1 
4) 2      1      3    4         
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28. What is the sequence in writing process? 

1) Contextualisation, Gathering Information and Writing 

2) Contextualisation, Gathering Information, Conceptualisation and Writing 

3) Gathering Information, Conceptualisation, Writing and Contextualsiation 

4) Writing, Conceptualisation, Contextualisation and Gathering Information 

GÊx•øÓ°ß J¸[Pø©Ä Gx? 

1) ö£õ¸Ò TØÓø©Ä, uμÄ ÷\P›¨¦, GÊxuÀ 

2) ö£õ¸Ò TØÓø©Ä, uμÄ ÷\P›¨¦, P¸zuõUP®, GÊxuÀ 

3) uμÄ ÷\P›¨¦, P¸zuõUP®, GÊxuÀ, ö£õ¸Ò TØÓø©Ä 

4) GÊxuÀ, P¸zuõUP®, ö£õ¸Ò TØÓø©Ä, uPÁÀ ÷\P›¨¦  

29. What is the sequence in film production process? 

1) Conceptualisation of story, story board, production, post production 

2) Post production, production, conceptualisation of story, story board 

3) Story board, conceptualisation of story, production and pre production 

4) Story board, conceptualisation, pre production and productions 

£hz u¯õ›¨¦ Á›ø\PøÍ GÊxP 

1) PøuU P¸zuõUP®, Pøu Amøh, u¯õ›¨¦, ¤ß u¯õ›¨¦¨ £o 

2) ¤ß u¯õ›¨¦¨ £o, u¯õ›¨¦, P¸zuõUPU Pøu, Pøu Amøh 

3) Pøu Amøh, P¸zuõUP® Pøu, •ß ©ØÖ® ¤ß u¯õ›¨¦¨ £o 

4) Pøu Amøh, P¸zuõUP®, •ß, ¤ß u¯õ›¨¦¨ £o 

30. What is the sequence of period of publications of these books 

1) The Passing of Traditional Society, Many Voices and One World, Understanding 
Media and Bias in Communication 

2) Many Voices and One World, Understanding Media, The Passing of Traditional 
Society and Bias in Communication 

3) The Bias in Communication, The Passing of Traditional Society, Understanding 
Media and Many Voices and One World,  

4) Understanding Media, Many Voices and One World, Understanding Media and 
Bias in Communication 

C¨¦zuP[PÒ öÁÎ±mk Põ»ÍÄ J¸[Pø©Ä 

1) ©μ¦a \‰P |PºÄ, £» SμÀPÒ, J¸ E»P®, FhP¨ ¦›uÀ, FhP[PÐ®, uPÁÀ 

öuõhº¦¨ £õμ£m\•® 

2) £»SμÀPÒ, J¸ E»P®, FhP¨ ¦›uÀ, ©μ¦ \õº \‰P |PºÄ, FhP[PÐ® uPÁÀ 

öuõhº¦¨ £õμ£m\•® 

3) uPÁÀ öuõhº¦¨ £õμ£m\®, ©μ¦ \õº \‰P ~PºÄ, FhP¨ ¦›uÀ, £» SμÀPÒ J¸ 

E»P® 

4) FhP¨ ¦›uÀ, £» SμÀPÒ, J¸ E»P®, FhP[PÐ®, uPÁÀ öuõhº¤À £õμ£m\•® 
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31. Assertion (A) : Self-regulation by media in India is a Myth 

Reason (R) : Media tabloidization is a reality in India and there is no statutory 
code of ethics to control them. 

1)  Both (A) and (R) are true. 

2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

3) (A) is true, but (R) is false. 

4) (A) is false, but (R) is true. 

EÖvÁõUQ¯® (A) : C¢v¯õÂÀ FhP ÁÈ _¯ JÊ[S Gß£x PØ¤u® 

Põμn® (R) : FhPU SÖgö\´v°¯À CßøÓ¯ C¢v¯õÂß |øh•øÓ¯õQ 

Âmhx. AÁØøÓU Pmk¨£kzxÁuØSa \mh Áμ®¤ØSm£mh 

ÂÊª¯ ö|ÔPÒ CÀø». 

1) (A), (R) Cμsk® Esø© 

2) (A), (R) Cμsk® Esø©. BÚõÀ (R), (A)ÄUPõÚ \›¯õÚ ÂÍUP©ßÖ 

3) (A) ö©´. BÚõÀ (R) ö©´¯ßÖ 

4) (A) ö©´¯ßÖ BÚõÀ (R) ö©´ 

32. Assertion (A) : The tribe of eminent newspaper editors has vanished from India 

Reason (R) : The corporatisation of Indian press and the focus on profits have 
made it difficult for conscientious people to enter the profession. 

1)  Both (A) and (R) are true. 

2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

3) (A) is true, but (R) is false. 

4) (A) is false, but (R) is true. 

EÖvÁõUQ¯® (A) : ö\´vzuõÎß ]Ó¢u Gimh›Ú® C¢v¯õÂ¼¸¢x ©øÓ¢x Âmhx 

Põμn® (R) : C¢v¯ Aa_ {ÖÁÚ©õUP¾® C»õ£® ÷|õUS® AUPøÓ²® 

ÂÈ¨¦nºÄ® ªUP ©UPøÍ CzöuõÈÀ ÷©Øö\õßÚz u¯[Pa 

ö\´QÓx. 

1) (A), (R) Cμsk® ö©´ 

2) (A), (R) Cμsk® ö©´. BÚõÀ (R), (A)ÄUPõÚ \›¯õÚ ÂÍUP©ßÖ 

3) (A) ö©´. BÚõÀ (R) ö©´¯ßÖ 

4) (A) ö©´¯ßÖ BÚõÀ (R) ö©´ 
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33. Assertion (A) : Proper and effective use of ICT can change the face of rural 
development in India. 

Reason (R) : Projects like e-seva and Bhoomi were responsible for the success of 
rural initiatives as they provided e-literacy kits to kids in these 
States of Andhra Pradesh and Karnataka. 

1)  Both (A) and (R) are true. 
2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A). 
3) (A) is true, but (R) is false. 
4) (A) is false, but (R) is true. 

EÖvÁõUQ¯® (A) : \›¯õPÄ®, Ãa÷\õk® uPÁÀ öuõÈÀ~m£ £À¿hP® 

£¯ß£kzu¨£mhõÀ Qμõ©¨¦Ó C¢v¯õÂß ÷©®£õmkUPõÚ 

•Pzøu÷¯ Ax ©õØÔ Aø©US® 

Põμn® (R) : Pº|õhPzv¾®, B¢vμõÂ¾®, Qμõ©¨¦Óa ]ÖÁ›hª¸¢x ªß PÀÂ 

u¸® £õh¨ ö£õ¸mPøÍz u¢x, £°ØÖÂzu D.&÷\Áõ, §ª BQ¯ 

B´Äz vmh® ªPa ]Ó¢u öÁØÔø¯¨ ö£ØÖÒÍÚ 

1) (A), (R) Cμsk® ö©´ 
2) (A), (R) Cμsk® ö©´. BÚõÀ (R), (A)ÄUPõÚ \›¯õÚ ÂÍUP©ßÖ 

3) (A) ö©´. BÚõÀ (R) ö©´¯ßÖ 
4) (A) ö©´¯ßÖ BÚõÀ (R) ö©´ 

Passage 1 

Direction : Read the following passage and answer questions below: 

 Many studies have revealed that groups interacting via computers have more 
equal participation among members than groups interacting face-to-face.  The general 
explanation for the effect is that people feel less inhibited when interacting through a 
computer network as a result of the reduction in social cues that provide information 
regarding one’s status in the group.  Because people communicating electronically are 
less aware of social differences, they feel a greater sense of anonymity and detect less 
individuality in others.  However, it is important to note that this finding was 
observed across a variety of communication technologies.  

 Many studies have also showed no evidence of the participation equalization 
effect in computer-mediated groups.  Most showed that status differences among 
participants were displayed in their interaction in the computer-mediated setting.  
One explanation for the inconsistency of findings across studies is that status 
differences among members within the groups may have been differentially salient 
across studies.  When members’ identities were known or were available visually, the 
status differences in the number of contributions and perceived influence of those 
contributions were maintained in the computer-mediated setting.  When they were 
not or when members’ contributions were anonymous, the participation equalization 
effect was more likely to occur.  In the studies mentioned above, the computer 
sessions were at least as long as those face-to-face group meetings; however, the 
amount and the rate of communication in the computer-mediated setting were much 
less.  Another possible technological explanation for greater egalitarian participation 
patterns in the computer-mediated settings is that electronic group members have the 
ability to participate without interruption, since turn-taking is not a norm in a 
computer-mediated environment.  Studies have also revealed that computer-mediated 
groups exchange less information and are less likely to repeat information in their 
decisions that face-to-face groups.  In some cases, this reduction can lead to poorer 
outcomes for newly formed groups.  
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£zv 1 

R÷Ç uμ¨£mkÒÍ £zvø¯¨ £iUPÄ® R÷Ç uμ¨£mkÒÍ ÂÚõUPÐUS Âøh u¸P 

 PoÛPÎß ÁÈ Eøμ¯õiU öPõÒÐ® SÊUPÎß EÖ¨¤ÚºPÐUS Cøh°»õÚ 

£[÷PØ¦, •PzxUS •P® Eøμ¯õk® SÊUPøÍ Âha \© £[÷PØ¤øÚU öPõshuõP 

C¸¨£øu¨ £» B´ÄPÒ EÖv ö\´QßÓÚ. J¸Áμx \‰Pz uSv £ØÔ¯ uPÁø»a 

ö\õÀ¾® \‰PU U³UPÒ PoÛ ö|möÁõºU ÁÈ SÊUPÍõPz uPÁø»¨ £›©õÖ® ÷£õx 

SøÓÄ Bu»õÀ u¯UPªßÔ¨ ÷£\ •iQÓx GßÓ ö£õxÁõÚ ÂÍUP® uμ¨£kQÓx 

HöÚÛÀ ªßÞhP ÁÈ öuõhº¦ öPõÒ÷Áõº \‰P ÷ÁÖ£õkPøÍ¨ £ØÔz 

öu›¢v¸¨£vÀø». ¤Óøμ¨ £ØÔz uÛ¨£mh {ø»°À GxÄ® öu›¯õuÁºPÍõP 

C¸¨£uõÀ J¸ Aøh¯õÍ©ØÓ ußø©ø¯U Põn •iQÓx. GÆÁõÓõ°Ý® £À÷ÁÖ 

öuõÈÀ~m£z uPÁÀ £›©õØÓ[PÐUS›¯ B´Ä •iÄPøÍU Põs£x CßÔø©¯õux. 

 PoÛ ÁÈz uPÁÀ £›©õØÓU SÊUPÎß, £[÷PØ¦a \©ß ÂøÍÄUS¨ £» 

B´ÄPÒ. J¸ \õßÖ® PõmhÂÀø». £[÷PØ£õÍμx \‰Pz uSv uPÁÀ £›©õØÓzvÀ £[S 

ÁQ¨£øu¨ £» B´ÄPÒ _miU Põmi²ÒÍÚ. \‰Pz uSv ÷ÁÖ£õkPÒ öÁÆ÷ÁÓõP¨ £» 

B´ÄPÎÀ ö\õÀ»¨£mkÒÍuõÀ, {ø»uPÄ CÀ»õø© EÒÍx. EÖ¨¤ÚºPÍx \‰Pz 

uSv öu›¯ Á¸®÷£õx uPÁÀ öuõhº¤À ÷|¸® £õv¨¦PÒ AÔ¯¨£h C¯»ÂÀø». 

BÚõÀ Aøh¯õÍ©ØÓ ußø© EÒÍ ÷£õx £[÷PØ¦a \©ßÂøÍÄ ªSv¯õP ÷|μ 

Áõ´¨¦ÒÍø© EÖv ö\´¯¨£mkÒÍx. PoÛ ÁÈz öuõhº¤¯À •PzxUS •P® 

öuõhº¦ öPõÒÁx ÷£õ»÷Á }sh ÷|μ® }izuøuU Põμn©õP Eøμ¯õk£Áμx 

Eøμ¯õh¼À SÖURk GÇ Áõ´¨¦ CÀ»õø©²® J¸Áº ©õØÔ J¸Áº ÷£_® •øÓ²® 

PoÛ ÁÈz öuõhº¤¯¼À CÀ»õv¸¨£x® ö\õÀ»¨£kQÓx. SøÓÁõÚ AÍÄ uPÁø» 

£›©õÓ¨£kÁx®, •Pzx •P® ÷£_® ÷£õx ÷£]¯x ÷£\À PoÛ ÁÈ Eøμ¯õh¼À 

CÀ»õv¸¨£x® ö\õÀ»¨£mkÒÍx. ]»ÁØÔÀ SøÓÁõÚ uPÁÀ £›©õØÓ®, ¦vuõP 

E¸ÁõÚ SÊUPÎÀ ÁÔ¯ ÂøÍ÷Á EshõUPU Põn •iQÓx. 

34. People are less inhibited to converse in a   

1) Computer-mediated situation 

2) Situation where one does not have to reveal his/her status 

3) Face-to-face interaction  

4) Group                                          

©UPÒ CÆÁøP Eøμ¯õh¼À SøÓ¢u u¯UPzøu÷¯ öPõskÒÍÚº 

1) PoÛ ÁÈ `ÇÀ 

2) uÚx \‰Pz uSvø¯U TÓ ÷uøÁ°μõu `ÇÀ 

3) •Pzxhß •P® £õºzx Eøμ¯õhÀ 

4) SÊ 
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35. Though communicating online thinned status differences, participation equalization 
occurred only when,  

1) The two have already met in person  

2) One does not have an awareness of the other’s status 

3) Anonymity is maintained online 

4) Visual identities of those involved are not known            

Bßø»ß uPÁÀ öuõhº¤¯À, ‘uSv ÷ÁÖ£õkPÒ ö©¼ÄØÓ ÷£õv¾®, £[÷PØ¦a \©ß 

G¨÷£õx HØ£kQÓx GÛÀ’ 

1) C¸Á¸® •ß÷£ \¢vzuÁºPÒ 

2) J¸Áº ©ØÓÁμx uSv £ØÔ¯ ÂÈ¨¦nºÄ CÀ»õuÁμõ°¸zuÀ 

3) Aøh¯õÍ©ØÓ ußø© Bßø»ÛÀ {ø» {Özu¨£kQÓx 

4) £[÷PØ£õÍμx Põm] Aøh¯õÍ[PÒ öu›¯õu {ø» 

36. The amount or rate of communication in computer-mediated environs was less 
because, 

1) Online interactions are not obligatory 

2) Sense of egalitarianism prevails 

3) Face-to-face communications take long durations 

4) Groups participate without interruption and repeats 

PoÛ ÁÈz öuõhº¤¯¼À £›©õØÓ¨£k® uPÁÀ AÍÄ SøÓÁõP C¸¨£uß Põμn®,  

1) Bßø»ß Eøμ¯õhÀPÒ Â¸®£a \õº¢ux AßÖ 

2) \©a^μø©Ä {ø» EÒÍø© 

3) •PzxUS •P©õÚ Eøμ¯õhÀ }sh Põ» AÍÃkPÒ 

4) SÊUPÒ uøh°ßÔ¨ £[÷PØQßÓx® v¸®£z v¸®£z öuõhº¦ öPõÒÁx® 

37. The essence of the passage is that   

1) Computer-mediated interactions prevent display of status 

2) The question of interference does not arise 

3) Face-to-face interaction reveals one’s identity 

4) Online interactions provide avenues for equal participation            

÷©÷» uμ¨£mh £zv°ß ø©¯U P¸zx 

1) PoÛ ÁÈ öuõhº¤¯¼À \‰Pz uSv öÁÎ¨£hõ©À PõUP¨£kQÓx 

2) Cøh±k GÝ® ÂÚõ GÇ Áõ´¨¤Àø» 

3) •PzxUS •PzuPÁÀ £›©õØÓ® J¸Áμx Aøh¯õÍzøu öÁÎ¨£kzxQÓx 

4) Bßø»ß Eøμ¯õhÀ, \© £[÷PØ¦UPõÚ uÍ©õPz vPÌQÓx 



H  M1203 17

Passage 2 

Direction : Read the following passage and answer questions below : 
 

The broadest and most abstract of the external factors that influence consumer 
behavior is culture, or the complexity of learned meanings, values, norms and 
customs shared by members of a society.  Cultural norms and values offer direction 
and guidance to members of a society in all aspects of their lives, including their 
consumption behavior.  It is becoming increasingly important to study the impact of 
culture on consumer behavior as marketers expand their international marketing 
efforts.  Each country has certain cultural traditions, customs, and values that 
marketers must understand as they develop marketing programmes.  

Marketers must also be aware of changes that may be occurring in a particular 
culture and the implications of these changes for their advertising and promotional 
strategies and programmes.  Indian culture continually goes through many changes 
that have direct implications for advertising.  Marketing researchers monitor these 
changes and their impact on the ways companies market their products and services.    

While marketers recognize that culture exerts a demonstrable influence on 
consumers, they often find it difficult to respond to cultural differences in different 
markets.  The subtleties of various cultures are often difficult to understand and 
appreciate, but marketers must understand the cultural context in which consumer 
purchase decisions are made and adapt their advertising and promotional 
programmes accordingly.  Within a given culture are generally found smaller groups 
or segments whose beliefs, values, norms and patterns of behavior set them apart 
from the larger cultural mainstream.  These subcultures may be based on age, 
geographic, religious, racial, and/or ethnic differences.  A number of subcultures exist 
with India.  Marketers develop specific marketing programmes for various products 
and services for these target markets.  

£zv 2 

R÷Ç uμ¨£mh £zvø¯¨ £izx, ÂÚõUPÐUS Âøh u¸P. 

~Pº÷Áõº |hzøuø¯¨ £õvUS® TÖPÒ £s£õk, PØÓ ö£õ¸sø©PÒ, ÂÊª¯[PÒ, 

\‰P EÖ¨¤ÚºPÒ £Qº¢x öPõÒÐ® £ÇUP ÁÇUPU P¸zxPÒ Gß£Ú £s£õmkU TÖPÒ 

\‰P EÖ¨¤ÚºPÐUS ÁõÌÄ •Êx® vø\ Põmi ÁÈ|hzxQÓx. |hzøu°À £s£õmiß 

£[S £ØÔ AÔu¾®, \ºÁ÷u\ \¢øu •¯Ø]PÒ Â›ÁõUPzvØS EuÄQÓx. JÆöÁõ¸ 

|õk® ]» £s£õmk ©μ¦PÒ, £ÇUP ÁÇUP®, ÂÊª¯® öPõshuõP C¸¨£uõÀ, \¢øu 

•¯Ø]PøÍ ÷©ØöPõÒÐ•ß \¢øu¯õÍº Ax £ØÔ AÔuÀ CßÔ¯ø©¯õux 

J¸ SÔ¨¤mh £s£õmiÀ HØ£k® ©õØÓ[PÒ ÂÍ®£μ®, ÂØ£øÚ ÷©®£õmkz vmh[PÒ 

BQ¯ÁØÔ¾® ©õØÓzøuU öPõnºQßÓÚ. C¢v¯ £s£õk £À÷ÁÖ ©õØÓ[PøÍa 

\¢vUQßÓÚ. AøÁ ÂÍ®£μzv¾® ÷|μi ÂøÍÄPøÍa ö\´QßÓÚ. A[Põi 

B´ÁõÍºPÒ A®©õØÓ[PøÍU PnUQÀ öPõsk, u[PÒ ö£õ¸mPÒ, ÷\øÁPÐUPõÚ 

ÂÍ®£μ[PøÍ Aø©UQßÓÚº 

A[Põi¯õÍºPÒ ~Pº÷Áõ›À £s£õmk ©õØÓ[PÒ HØ£kzx® £õv¨¦PøÍU Psk, 

~Pº÷Áõμx ö£õ¸Ò ÷uºÄ •iÄPÒ Auß£i Aø©uø»¨ ¦›¢uÁºPÍõP u[PÒ 

ÂÍ®£μ[PøÍ²®, ö\¯À£õkPøÍ²®, Aø©zxU öPõÒQßÓÚº. £s£õmiÀ ]Ô¯ 

SÊUPÒ |®¤UøPPÒ Áõ[S•ß ©õØÓzøu¨ ö£õÖzx Aø©QÓx. ö£›¯ SÊUPÎÀ 

C¢{ø» SøÓÄ E£ £s£õkPÒ Á¯x, {»Â¯À, \©¯Â¯À, CÚÂ¯À ÷ÁÖ£õkPÍx 

uÍzvÀ E¸ÁõQßÓÚ. C¢v¯õÂÀ GsnØÓ E£ SÊUPÒ EÒÍÚ. A[Põi¯õÍºPÒ 

ö£õ¸mu¯õ›¨¦ ÂØ£øÚ, ÷\øÁPÎÀ A[Põi C»UPõÍºPøÍU öPõsk ö\´QßÓÚº. 
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38. Cultural norms and values of a society offer directions,  
1) On consumers’ lifestyle practices  
2) People’s buying power  
3) Understanding the members’ consumption behaviour 
4) For formulating marketing strategies                               

£s£õmk ö|Ô•øÓPÒ ©ØÖ® \‰P ÂÊª¯[PÒ \›¯õÚ ÁÈø¯U öPõkUQßÓÚ.  

1) ~Pº÷Áõμx ÁõÌÄ |øh•øÓPøÍz vø\¨£kzxQÓx 

2) ©UPÎß Áõ[S® AvPõμ® 

3) EÖ¨¤ÚºPÍx ~PºÄ |hzøu ¦›uÀ 

4) A[Põi EzvPøÍ ÁiÁø©UQÓx 

39. Marketing researchers monitor the ——————— that have direct impact on 
advertising. 
1) Cultural changes   2) Lifestyle variations 
3) Social values    4) Media influences 
A[Põi B´ÁõÍºPÒ ——————— ÂÍ®£μzvÀ ÷|μi uõUP® u¸Áøu 

J¸[Pø©UQßÓÚ. 

1) £s£õmk ©õØÓ[PÒ  2) ÁõÌÂ¯À ÷ÁÖ£õkPÒ 

3) \‰P ÂÊª¯[PÒ  4) FhPz uõUP® 

40. Though subtleties of various cultures are difficult to understand, marketers of 
products must determine their promotional strategies based on, 
1) The mindset of the consumers 
2) The policies of the government  
3) Consumers’ purchase decisions in the cultural contexts 
4) The seasonal variations in consumer decisions                 
öÁÆ÷ÁÖ £s£õkPÎß E£ £S¨¦PÒ EnºuØS A›¯x ö£õ¸Ò EØ£zv¯õÍºPÒ 

A[Põi¨£kzx® EzvPøÍ RÌUPsh uÍzvÀ Aø©UQßÓÚº 

1) ~Pº÷Áõμx ©ÚÁø©v 

2) Aμ]ß öPõÒøPPÒ 

3) £s£õkPÒ ~Pº÷Áõμx Áõ[S •iÄPÒ 

4) ~Pº÷Áõº •iÄPÎÀ ÷|¸® £¸ÁPõ» ©õØÓ[PÒ 

41. How can advertisers become more successful in a complex cultural scenario? 
1) By planning promotions based on subcultural segments of the population 
2) By dividing the market into various segments based on consumer demographics 
3) By applying the psychographic factors of the consumers in the promotions 
4) By reaching the consumer at his door 
PiÚ £s£õmka `Ç¼À G[VÚ® ÂÍ®£μUPõμºPÒ öÁØÔ¯øhQßÓÚº? 
1) ©UPÒ öuõøP°ß E£ £s£õmk¨ ¤›ÄUSU÷PØ£z vmhªkQßÓÚº 
2) A[Põiø¯ £À÷ÁÖ £S¨¦PÍõP ~Pº÷Áõº uPÁ»ø©¨¦÷PØ£U PõsQßÓÚº 

3) ÷©®£õmiÀ ~Pº÷Áõμx EÍÂ¯À TÖPøÍ¨ ö£õ¸zvU PõsQßÓÚ 

4) ~Pº÷Áõøμ AÁμx Áõ\¼À PõquÀ 
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42. Assertion (A) : Advertisers use several strategies to make consumers re-purchase 
their own brands.                 

Reason (R) : The concept of bounce-back coupons continue to prevail among the 
popular selling strategies of advertisers. 

1)  Both (A) and (R) are true. 

2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

3) (A) is true, but (R) is false. 

4) (A) is false, but (R) is true. 

EÖvÁõUQ¯® (A) : ÂÍ®£μUPõμºPÒ £À÷ÁÖ EzvPøÍ, u[PÒ ö£õ¸mPøÍ÷¯ 

v¸®£Ä® Áõ[SÁuØ÷PØ£ £¯ß£kzxQßÓÚº 

Põμn® (R) : ÂÍ®£μUPõμºPÎß ¤μ£» ÂØ£øÚ EzvPÎÀ ö\À»zuS 

T¨£ßPøÍ J¨¥kU P¸zuõUP ÁÈ öuõhº¢x |øh•øÓ°À EÒÍx 

1) (A), (R) Cμsk® ö©´ 

2) (A), (R) Cμsk® ö©´. BÚõÀ (R), (A)ÄUPõÚ \›¯õÚ ÂÍUP©ßÖ 

3) (A) Esø©. BÚõÀ (R) ö©´¯ßÖ 

4) (A) ö©´¯ßÖ BÚõÀ (R) ö©´ 

43. Assertion (A) : Account Planning is a process that involves conducting research and 
gathering all relevant information about a client’s product or service, 
brand, and consumers in the target audience.                 

Reason (R) : The account planner’s work involves providing the key decision-
makers with all the information they require to make an intelligent 
decision. It plays an important role during creative strategy 
development by driving the process from the customers’ point of 
view. 

1)  Both (A) and (R) are true. 

2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

3) (A) is true, but (R) is false. 

4) (A) is false, but (R) is true. 

EÖvÁõUQ¯® (A) : J¸ ö£õ¸Ò, ÷\øÁ, ¤μõsm, ~Pº÷Áõº, C»US £õºøÁ¯õÍº £ØÔ¯ 

B´Ä ö\´x, uPÁÀ ÷\P›zxa ö\¯À£kÁøu, PnUS vmhªhÀ 

GÚ»õ®. 

Põμn® (R) : PnUSz vmhªh»õÍμx £o •UQ¯ •iÄ Gk¨£ÁºPÎh® 

AøÚzxz uPÁÀPøÍ²® \©º¤zuÀ ¦zv\õ¼zuÚ©õÚ •iÄ 

GkUPa ö\´uÀ, ~Pº÷Áõº ÷|õUQÀ £øh¨£õUP Ezv 

•ß÷ÚØÓzxUS •UQ¯ £[S ÁQUQÓx. 

1) (A), (R) Cμsk® \› 

2) (A), (R) Cμsk® \›. BÚõÀ (R), (A)ÄUPõÚ \›¯õÚ ÂÍUP©ßÖ 

3) (A) Esø©. BÚõÀ (R) ö©´¯ßÖ 

4) (A) ö©´¯ßÖ BÚõÀ (R) ö©´ 
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44. What is P. Sainath mainly known for?  

1) Writing about education 

2) Writing about agriculture  

3) Writing about international affairs 

4) Writing about science  

¤.\õ´|õz Guß ö£õ¸mk AÔ¯¨£kQÓõº? 

1) PÀÂ £ØÔ GÊv¯Áº 

2) ÷ÁÍõsø© £ØÔ GÊv¯Áº 

3) \ºÁ÷u\ {PÌÄPÒ £ØÔ GÊv¯Áº 

4) AÔÂ¯À £ØÔ GÊv¯Áº 

45. What is common to V.N. Gadgil, L.K. Adwani and Ambika Soni? 

1) They own a newspaper  

2) They headed a T.V. Channel  

3) They have been I and B ministers  

4) They were former journalists 

Â.Gß. PõmQÀ, GÀ.÷P. AzÁõÛ A®¤Põ ÷\õÛ BQ÷¯õ¸US¨ ö£õxÁõÚx Gx? 

1) AÁºPÒ J¸ ö\´vzuõøÍU öPõskÒÍÚº 

2) AÁºPÒ J¸ öuõø»UPõm] \õÚø» |hzxQßÓÚº 

3) AÁºPÒ J¸ C¢v¯ J¼£μ¨¦z xøÓ Aø©a\ºPÒ 

4) AÁºPÒ •ßÚõÒ CuÈ¯»õÍºPÒ 

46. The first monument in the world to have its own twitter handle is? 

1) Tajmahal   2) Eieffel Tower 

3) Gateway of India  4) Great Wall of China 

uÚUPõÚ mÂmhøμU öPõsi¸US® E»Qß •uÀ Av\¯® 

1) uõä©PõÀ   2) G´¤À hÁº 

3) C¢v¯ß ÷Pm÷Á   4) ^Ú¨ ö£¸g_Áº 
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47. In many developed countries, the circulation of the printed copies of newspaper is on 
fast decline. However, in India this trend is not yet seen as significantly as in the case 
of the developed countries. This could be mainly attributed to : 

(i) high standards of ethical journalism 

(ii) increase in the literacy 

(iii) low rates of price and subscription of newspapers 

(iv) decrease in the import cost of newsprint 

1) Only options (i) and (ii) are correct 

2) Only options (ii) and (iii) are correct 

3) Only options (iii) and (iv) are correct 

4) Only options (i) and (iv) are correct 

£» •ß÷ÚØÓ©øh¢u |õkPÎÀ Aa]mh ö\´vzuõÒPÎß _ØÓÔUøP ÃÌa] 

Aøh¢xÒÍx. GÛÝ® C¢v¯õÂÀ C¢{ø» CÀø», Cuß Põμn® 

(i) ÂÊª¯ CuÈ¯¼À E¯ºuμ® 

(ii) GÊzuÔÂÀ AvP›¨¦ 

(iii) ö\´vzuõÒPÎß Âø»²® \¢uõÄ® SøÓÄ 

(iv) HØÖ©va ö\»Ä SøÓÄ 

1) (i), (ii) \› 

2) (ii), (iii) \› 

3) (iii), (iv) \› 

4) (i), (iv) \› 

48. Which of the following is not a normative or regulatory body in the context of Indian 
Media? 

1) PCI    

2) ASCI 

3) CBFC    

4)  ABC 

C¢v¯ FhPzvÀ Gx JÊ[Sö\´ EÖ¨£ßÖ? 

1) ¤]I    

2) Gì]I 

3) ]¤G¨]    

4) H¤] 
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49. “The main landmark event that opened the way to the development of communication 
theory was the publication of ‘A mathematical theory of communication’ by : 

1) Paul Lazarsfeld and Wilbur Schramm 

2) Shannon and Weaver 

3) Harold Laswell 

4) Alan Turing 

uPÁÀ öuõhº¦U PouU öPõÒøP uPÁÀ öuõhº¦ •ß÷ÚØÓzøuz öuõh[Q øÁzu {PÌÄ 

1) £õÀ »õéº¥Àk ©ØÖ® ÂÀ£º ìPμõ® 

2) åõÚõß, ÃÁº 

3) íμõÀk »õìÁÀ 

4) B»ß k›[ 

50. On August 30, 1935 who was appointed the first Controller of Broadcasting in India? 

1) Narayana Kasturi  2) Lionel Fielden 

3) M.V. Gopalaswamy  4) Susan Bassnett 

1935, BPìm 30CÀ J¼£μ¨¦z xøÓ°ß •uÀ Pmk¨£õmhõÍμõP {¯ªUP¨£mhÁº ¯õº? 

1) |õμõ¯n Pìy›   2) »÷¯õÚÀ ¥Àhß 

3) G®.Â.÷Põ£õ»\õª  4) `\ß £õa|m 

51. The objective of this Act is to provide for the regulation of the printing presses and of 
periodicals containing news, for preservation of copies of books and for the 
registration of books 

1)  Press Act, 1853 

2)  PCI, 1960 

3) Press and Registration of Books Act, 1867 

4) IPC, 1860 

Ca\mhzvß ÷|õUP® Aa]¯¢vμ[PÒ, CuÌPÒ, ¡ÀPÒ, Aa]hÀ ©ØÖ® £vÄ ö\´uø» 

JÊ[S£kzxQÓx 

1) 1853 Aa_a \mh® 

2) ¤]I 1960 

3) Aa_ ©ØÖ® ¡ÀPÒ £vÄa \mh® 1867 

4) I¤] 1860 
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52. One important rule in all report writing is  

1) Objectivity   2) Subjectivity  

3) Balance    4) KISS rule 

ö\´v AÔUøP GÊxÁvÀ •UQ¯ Âv 

1) uØ\õº¤ßø©   2) uØ\õº¦ 

3) \©ßø©   4) Qì Âv 

53. The Bs referred to by Gerbner for Television is 

1) Blurs, blends, bends  2) Binds, bounds bounce 

3) Blends, bends, binds  4) Blends, bens, bounds 

öuõø»UPõm] öPº¨Úº, Bs GßÖ TÖÁx 

1) öuÎÂßø©, P»¨¦, ÁøÍuÀ 2) PmhÀ, ö\´¯ ÷Ási¯, •ÊSuÀ 

3) P»¨¦, ÁøÍÄ, PmhÀ  4) P»¨¦, ÁøÍÄ, ö\´¯ ÷Ási¯ 

54. In order to record the emotional reactions of patients in a hospital, how would you 
collect data and what type of questions are ideal? 

1) Survey with closed-ended questions 

2)  Depth interviews with open-ended questions  

3) Focus group interviews with open-ended questions  

4) Experiment with closed-ended questions    

©¸zxÁ©øÚ ÷|õ¯õÎ¯μx Enº§ºÁ ©Ú{ø»ø¯¨ £vÄ ö\´¯ G[VÚ® uμÄ ÷\P›UP 

÷Ásk®? GzuS ÂÚõUPÒ ÷PmP¨£h ÷Ásk®? 

1) \º÷Á&‰i¯ ÂÚõUPÒ 

2) BÇ©õÚ ÷£mi, vÓ¢u {ø» ÂÚõUPÒ 

3) vÓ¢u {ø» ÂÚõUPÒ, SÊ ÷|ºPõnÀ 

4) ‰i¯ ÂÚõUPÐhß ÷\õuøÚ 

55. If the goal of a qualitative content analysis study is to validate or extend conceptually 
a theoretical framework or theory, which method is appropriate? 

1) Conventional content analysis 

2) Directed content analysis 

3) Summative content analysis 

4) None of the above 

SnÂ¯À EÒÍhUP¨ £S¨£õ´Âß C»US, J¸ öPõÒøPø¯ ©v¨¤h G®•øÓ 

HØ¦øh¯x? 

1) ©μ¦\õº EÒÍhUP¨ £S¨£õ´Ä  

2) ö|Ô¯õÐøP EÒÍhUP¨ £S¨£õ´Ä 

3) öuõS¨¦ EÒÍhUP¨ £S¨£õ´Ä 

4) ÷©Øö\õßÚ GxÄ©ßÖ 
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56. Which frame dominates in the present day news stories/bulletins? 
1) Mitigation    

2) Valence  

3) Consequence    

4) Conflict 

CßøÓ¯ ö\´vPÒ, PøuPÒ BQ¯ÁØÔÀ ÷©»õvUP® ö\´Áx 

1) ©mk¨£kzuÀ    

2) CønÄ 

3) ÂøÍÄPÒ    

4) ö|¸UPiPÒ 

57. The process of collecting information about the external marketing environment is 

1) Environmental management  

2) Environmental scanning 

3) Marketing management  

4) Marketing research   

¦Óa\¢øua `Ç¼¯À \õº¢u uμÄPøÍa ÷\P›US® |øh•øÓ 

1) `Ç¼¯À {ºÁõP®   

2) `Ç¼¯À ì÷PÛ[ 

3) \¢øu {ºÁõP®    

4) \¢øu B´Ä 

58. Which of the following is a recommended strategy for retailers when consumers select 
the outlet first and the brand second?  

1) Appropriate pricing  

2) Brand availability advertising  

3) Brand image management  

4) Price special on brands    

~Pº÷Áõº ö£õ¸øÍz ÷uºÄ ö\´x ¤ß uμ©õÚuõP¨ £õºUS® ÷£õx G¢u Ezv•øÓ 

ÂØ£øÚ¯õÍºUS £›¢xøμUP¨£kQÓx? 

1) ÷£õv¯ Âø» 

2) uμ® TÖ® ÂÍ®£μ® 

3) uμzøu PoUS® {ºÁõP® 

4) uμzvØPõÚ ]Ó¨¦ Âø» 
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59. What is meant by the term "grounded theory"? 

1) Theories should be tested by rigorous scientific experiments 

2) As a social researcher, it is important to keep your feet on the ground 

3) Theories should be grounded in political values and biases 

4) Theoretical ideas and concepts should emerge from the data 

AizuÍU öPõÒøP Gß£uß ö£õ¸Ò ¯õx? 

1) AÔÂ¯À§ºÁa ÷\õuøÚPÎß ‰»® öPõÒøPPÒ ©v¨¤h¨£h ÷Ásk® 

2) \‰P B´ÁõÍº GßÓ •øÓ°À }[PÒ §ª°À PõÀ £vzuÀ CßÔ¯ø©¯õux 

3) Aμ]¯À ÁÈ÷¯ ©v¨¦UPøÍ²® |k{ø» uÁÔ¯ø©ø¯²® öPõsk öPõÒøPPÒ 

Aø©uÀ ÷Ásk® 

4) ÷\P›zuz uμÄPÎ¼¸¢x öPõÒøPUPõÚ P¸zuõUP[PÒ E¸ÁõuÀ ÷Ásk® 

60. In Broadcast Journalism, the term‘ cue’ is used for : 

1) Written Introduction read by a newsreader that links into audio or video 

2) Prioritizing news items and giving headlines 

3) Written part of news story 

4) Shots used in a picture sequence 

J¼£μ¨¤À ‘\ªUøb SÔ¨¦’ Gß£x 

1) •ßÝøμ 

2) ö\´vPÒ ÁiÁø©zuÀ 

3) ö\´v AÔUøP°ß GÊx 

4) £h JÊ[S Cøh°À £¯ß£kzu¨£k® uõmPÒ   

61. Who encouraged first the philosophy Television without frontiers? 

1) European Union 

2) China 

3) Canada 

4) The United States of America 

GÀø»PÎÀ»õ öuõø»UPõm] uzxÁzøu •u¼À FUSÂzux 

1) I÷μõ¨¤¯ ³Û¯ß   

2) ^Úõ 

3) PÚhõ    

4) Aö©›UP IUQ¯ |õk 
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62. The amended Article 19(2) contains grounds on which reasonable restrictions can be 
placed on the freedom of speech. Which of the following is not such a ground? 
1) Defamation and public order 

2) Security of the state and contempt of court 

3) Decency and morality 

4) Bad translation 

19 (2) \mhz v¸zu® ÷£a_z _u¢vμzuõÀ G¢u Põμn•øh¯ uøhPøÍ ÂvUQÓx? 

1) AÁyÖ, ö£õx JÊ[S 

2) Aμ_ £õxPõ¨¦, }v©ßÓ AÁ©v¨¦ 

3) |õP›P©ØÓ, ©v¨£ØÓ 

4) uÁÓõÚ ö©õÈö£¯º¨¦ 

63. Which of the following is accepted as being India’s first feature film? 

1) Light of Asia    

2) Shaheed 

3) Raja Harishchandra   

4) Saint Tukaram 

C¢v¯õÂß •uÀ vøμ¨£h® 

1) B]¯ ÷áõv    

2) åõQz 

3) μõáõ A›a\¢vμõ    

4) ¦Ûu xPõμõ® 

64. In which country, long before Gutenberg, was a separate script produced only for the 
purposes of printing? 

1) China    

2) India 

3) Vietnam    

4) Korea 

G¢u |õk Smhß£ºUQUS •ß C¢÷|õUShß ¤μvPøÍ Aa]mhx? 

1) ^Úõ    

2) C¢v¯õ 

3) Â¯m|õ®    

4) öPõ›¯õ 
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65. Audiophile refers to  

1) Audio mixer    2) Volume control  

3) Fan of Audios     4) Audio system 

Bi÷¯õ¤¼ Gß£x 

1) J¼ P»¨¦    2) J¼ AÍÄ Pmk¨£õk 

3) J¼ £μÁÀ   4) J¼ Aø©¨¦  

66. Understanding Media was written by 

1) Harold Innis      

2) Paul Lazarsfeld   

3) Marshal McLuhan    

4) Sonia Livingstone 

‘FhP ¦›uÀ’ GÊv¯Áº 

1) íμõÀk CßÛì    

2) £õÀ »õ\º¥Àk 

3) ©õº\À ©U¾Pß    

4) ÷\õÛ¯õ ¼Â[ìhß 

67. Public Opinion was written by  

1) Wilbur Smith   2) Walter Lippmann  

3) Noam Chomsky    4) Wilbur Schramm 

‘ö£õxU P¸zx’ GÊv¯Áº 

1) ÂÀ£º ìªz   2) ÁõÀhº ¼¨©ß 

3) ÷|õÁ® ÷Põ®ìQ   4) ÂÀ£º ìQμ® 

68. USP means 

1) Unique Source Product   

2) Unique Scientific Product  

3) Unique Selling Proposition   

4) Unique System Product 

USP Gß£x 

1) uÛzxÁ ‰»¨ö£õ¸Ò   

2) uÛzxÁ AÔÂ¯À EØ£zv ö£õ¸Ò 

3) uÛzxÁ ÂØ£øÚ AÍÃk  

4) uÛzxÁ Aø©¨¦ EØ£zv 
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69. Match the newspapers with the places of main editions :  

 List 1                              List 2 
a) The Hindu 1. New Delhi 
b) Times of India 2. Chennai 
c) Telegraph 3. Mumbai 
d) Hindustan Times 4. Kolkatta 
 a      b    c  d 
1) 4       3    2 1 
2) 2       3    4 1 
3) 4       2    3 1 
4) 2      4    3 1 
ö\´vzuõÒPøÍ²®, Ch[PøÍ²® ö£õ¸zxP : 

 £mi¯À 1                              £mi¯À 2 
a) C¢x 1. ¦x vÀ¼ 
b) øh®ì B¨ C¢v¯õ 2. ö\ßøÚ 
c) öh¼Qμõ¨ 3. •®ø£ 
d) C¢xìuõß øh®ì 4. öPõÀPzuõ 
 a      b    c  d 
1) 4       3    2 1 
2) 2       3    4 1 
3) 4       2    3 1 
4) 2      4    3 1 

70. Match the lists : 
 List 1   List 2 
a) Dateline  1. Reporter's name 
b) Byline  2. Date and Place of Publication 
c) Ear panel  3. Advertisements in the masthead 
d) Slug  4. Label given to article in production 
 a       b     c    d 
1) 4      3   2    1 
2) 2       1    3    4 
3) 4       2     3    1 
4) 2      4     3    1 
£mi¯ø»¨ ö£õ¸zxP : 

 £mi¯À 1   £mi¯À 2 
a) ö\´vuõÒ Á›  1. ÷\P›zuÁº ö£¯º 
b) E£ Á›  2. ÷uv, Ch® öÁÎ±mih® 
c) Põöuõ¼a ö\´v  3. ÂÍ®£μ® 
d) ©¢u®  4. EØ£zv¯õÍº ÷»¤Ò 
 a       b     c    d 
1) 4      3   2    1 
2) 2       1    3    4 
3) 4       2     3    1 
4) 2      4     3    1 
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71. Match the lists : 

 List 1                                 List 2 

a) Survey  1. Study of Content  

b) Focus Group  2. Sampling 

c) Content Analysis 3. Study of Signs 

d) Semiotics  4. Study of Group responses 

 a b  c  d 

1) 4 3 2  1 

2) 2 3 4  1 

3) 4 2 3  1 

4) 2 4 1  3 

£mi¯À CkP : 

 £mi¯À 1                                £mi¯À 2 

a) AÍøÁ  1. EÒÍhUP AÍÄ  

b) •øÚ¨¦ SÊ  2. ©õv› 

c) EÒÍhUP¨ £S¨£õ´Ä 3. SÔ°¯À 

d) ö\õÀ»õ´Ä  4. SÊ £vÀPÒ 

 a b  c  d 

1) 4 3 2  1 

2) 2 3 4  1 

3) 4 2 3  1 

4) 2 4 1  3 

72. Arrange the media laws in a chronological order : 

1) Press and Registration of Books Act, Official Secrets Act, Cable Television 
Regulation Act and IT Act 

2) IT Act, Press and Registration of Books Act, Official Secrets Act, Cable 
Television Regulation Act 

3) Cable Television Regulation Act, IT Act, Press and Registration of Books Act 
and Official Secrets Act 

4) Press and Registration of Books Act, Official Secrets Act, IT Act and Cable 
Television Regulation Act 

FhPa \mh[PøÍ Bsk •øÓ°À Á›ø\ ö\´P : 

1) Aa_ «ÓÀ \mh®, A¾Á»P CμP]¯ \mh®, ÷P¤Ò öuõø»UPõm]a \mh®, I.i. \mh® 

2) I.i. \mh®, ¡À £vÄ \mh®, A¾Á»P CμP]¯ \mh®, öuõø»UPõm] JÊ[S•øÓa 

\mh® 

3) ÷P¤Ò öuõø»UPõm] JÊ[Sa \mh®, Aa_ ¡À £vÄa \mh®, A¾Á»P μP]¯a 

\mh® 

4) Aa_ ¡À £vÄa \mh®, A¾Á»P CμP]¯a \mh®, ÷P¤Ò, öuõø»UPõm] JÊ[Sa 

\mh® 
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73. What is the sequence of period of films? 
1) Keechaka Vatam, Kalidoss, Parasakthi and Andha Naal 
2) Kalidoss, Parasakthi, Keechaka Vatam and Andha Naal 
3) Andha Naal, Kalidoss, Parasakthi and Keechaka Vatham 
4) Kalidoss, Parasakthi, Andha Naal and Keechaka Vatam 

Czvøμ¨£h[PÎß Põ» Á›ø\ JÊ[S 

1) R\P Áu®, PõÎuõì, £μõ\Uv, A¢u |õÒ 
2) PõÎuõì, £μõ\Uv, R\P Áu®, A¢u |õÒ 

3) A¢u |õÒ, PõÎuõì, £μõ\Uv, R\P Áu® 

4) PõÎuõì, £μõ\Uv, A¢u |õÒ, R\P Áu®, 

74. Assertion (A) : Confidentiality of news sources is difficult to maintain these days. 

Reason (R) : Media persons have become part of the system for personal gains as 
well as politically ambitious in democratic societies. 

1) Both (A) and (R) are true 
2) Both (A) and (R) are true, but (R) is not the correct explanation of (A) 
3) (A) is true, but (R) is false 
4) (A) is false, but (R) is true 

EÖv ÁõUQ¯® (A) : C¢|õÎÀ ö\´vPÎß ©¢unz ußø©ø¯U Põ¨£x PiÚ©õP 

EÒÍx 

Põμn® (R) : FhP ©ÛuºPÒ, _¯ »õ£®, áÚ|õ¯Pa \‰P[PÎß Aμ]¯À 

Â¸¨¦PÐhß {ÖÁÚ Aø©¨¤À C¯[SuÀ 
1) (A), (R) Cμsk® Esø© 
2) (A), (R) Cμsk® Esø©. (R), (A)ÄUPõÚ \›¯õÚ ÂÍUP©ßÖ 

3) (A) Esø©. BÚõÀ (R) ö©´¯ßÖ 
4) (A) ö©´¯ßÖ BÚõÀ (R) ö©´ 

75. Assertion (A) : With exposure to global media, the organic model of development is 
lost sight  of 

          Reason (R) : Western values and consumerism have taken over the mind set of 
common people exposed to Western culture through media. 

1)  Both (A) and (R) are true. 
2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A). 
3) (A) is true, but (R) is false. 
4) (A) is false, but (R) is true. 

EÖvÁõUQ¯® (A) : E»P FhP AÔ•PzuõÀ, •ß÷ÚØÓU P¸Â ©õv›U P¸zuõUP® 

PsPøÍ Âmk ©øÓ¢x Âmhx 

Põμn® (R) : FhP ÁÈ ÷©ØPzvÀ P»õa\õμzøu¨ £õºzu ö£õx©UPÎß ©ÚzvÀ 

÷©ØPzv¯ ÂÊª¯[PÐ®, ~PºÄ® {ø»ö£ÖQÓx 

1) (A), (R) Cμsk® ö©´ 
2) (A), (R) Cμsk® ö©´. (R), (A)ÄUPõÚ \›¯õÚ ÂÍUP©ßÖ 

3) (A) Esø©. BÚõÀ (R) ö©´¯ßÖ 
4)  (A) ö©´¯ßÖ BÚõÀ (R) ö©´ 

———————––– 
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ROUGH  WORK 
 


