PAPER - I1I
JOURNALISM AND MASS COMMUNICATION

Note : Attempt all the questions. Each question carries two (2) marks.

@MU ereveom eflearmésEnd @ edlenwaflsseb. geubeumamlnEd @rear® (2) b uamaser.

1. ‘Babber Sher’ is a 2 odd minute sparkler audio program that appears on?
1)  Radio City
2)  Radio Mirchi
3) Radio One
4)  Radio FTII

urtiui Carm eremuig) 2 Bl eefls&nm Wereard LCrmdlrmb <p@h
1) CrgGum psrb

2)  CrgCur Wrgs

3)  CrgGum eer

4)  CpgGumr FTII

2.  What is a 'shutter'?
1)  Button to click the camera
2)  Device to read the light for camera
3)  Device to expose the film in a camera
4)  Device to focus on object
ep(Hlenr eTemmig) erg)?
1) yevsliuls smelenw Sefld GQaliuyb L' L e
2)  Cawrreller gaflerw Hlws galgw smed
3) yesUuLs smalluille UL BISeneTs ST L 2 6D FTHETD

4)  Qunpefler 5gl seuabd eeusgl LiensLILL LD 6T(HESSHED

3. What is the long form of 'DPI' related to camera?
1)  Digital Performance Indicator
2)  Dots per Ink
3)  Dots per Inch
4)  Digital Print Index

Gawrreneuts Gurmisseuany DPI B cuigeuid erg)?
1) gl e Qeweenvey @dlliuimer

2) @mndlpsrear Lereflger

3)  e@eulleun(p O mIG0S5gISGD 2 M LaTatlser
4) gl L6 o1& ellaTss euanrey
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4.  According to the Press Council of India guidelines the Press shall not tape-record
anyone’s conversation without that person’s knowledge or consent, except :

(i) when the editor says so

(1) where the recording is necessary to protect the journalist in a legal action
(i11) when the court says so

@iv) for a ‘compelling good reason’

1)  Only () is true

2)  (i1) and (ii1) are true

3)  Only (1) is true

4)  (11) and (iv) are true

@ndw drev @ eddlsaiarnig, Grev, WML W 2 eFumL_ene eurgl aind @erl Lifley
Qeliws gmLmgl. Qenss seily

@) engllLim samlermed epulul

(1) sl pLeugsamsulled(mhgl @ SLpTeTenrll LINgISTHs

@(iil) BHwerpd samid Curg

(iv) sflwurer gm STrMTSSHISESTS

1) @ef

2) (i), (i11) &M

3) (1) wl@w &

4) (1), Qv) &

5.  Public relations people who use Video News Releases take advantage of the fact that :
1) Many news organisations do not review them before broadcasting
2)  Reporters hired to make them have many industry contacts
3)  They can cover stories some local news operations are not able to

4)  Their production values may be better than those of local stations

Qurgl 2 pay was6r eiigGuir Qauid Qeuaflui iy GensF FTesLTSS GGmeTeurT
1) ue Qedd fimeiamiser eelluiriiL Qauuaper ufdalingldama

2)  Gewg Ceafiumeriser Le Asmllpharae GsTsamarts CLmge

3)  SlauiseT ot QeSLTeTisaTTD (Wl LTS QeiiHsmers sredLgib

4)  euiserg 2 HUSS eNl(PLOILIBIGET, 2 6TEhT Hlapawnisamer 64L& SlnbHog
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Planned publicity that spreads rapidly not only by ‘word of mouth’ but also by e-Mail
and social networking sites is called

1
2)
3)
4)

Strategic Advertising
Viral Advertising
Customized Advertising

Off and On-line Advertising

Slsll L eflembupd  eumibgmemed (Bl e DEhFD, FPS @QENERTUISETD
@RBEID SmwsEsLILOSDng

1)
2)
3)
4)

SELDG|FTT GNGTIDEFITLD
&Nlyed elembLigLd
Qeweenoey eSlembLFd

<2 G- GV, <,L1-@eV6T G GTLDLIFLD

‘Pong’, Space Invaders, Pac-man are :

1)
2)
3)
4)

Early home video games
New Android apps
Software used for computer games

First scifi cartoons in Newspapers

‘L)’ eflanrentled mienpe| QFCaurm, Lins-welsT eremGumT

1
2)
3)
4)

QaTL&s weer allenarwiml(h afiq Guimdger
Lg BHTTUH pred
sewtlatl eflenemwim_(H&smen GloerelLimmL LweTLm(h

QelgSsmeT (pSed VLI ST (Feinaser

Public relations is defined as the art or science of :

1
2)

3)
4)

expressing one’s political opinions to the public

attempting to get various sectors of the public to have a better relationship with
each other

establishing and promoting a favourable relationship with the public

making public the details of celebrities relationships

Qurg 2 poy sene (1) S Hleflwe eremmy

1)
2)
3)
4)

Qurglafle) s@NBLITE ATEWOD &(HSGIEHMET eSS MG
Qurgisgianm SianliLsEnsslanLGu peaimeilaner CbLHSSHISE0
Qurg waseflLb Fo6dlanTés 2 peneud CamhHmelsse

LD&S (@5, LATUBIGET 6 SHeUMSMETS Sh) Heame| CLiamTe)
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9. A primary data collection method that involves tracking behaviour over a period of
time is called

1)  Browsing 2)  Observation

3)  Sampling 4)  Testing

wsamed sre| CaamliL pap CeusuGeum srosL L smmieng @uimend @&mhasiuLl (Hererg
1) GsLae 2)  2onCprése
3)  wrdfluillwe 4) Gahey

10. When the subjects in an experimental research realize that something special is
happening to them, they perform differently. This is called

1) The Pygmalion effect 2)  The Causal effect

3)  The Conditioning effect 4) The Hawthorne effect

Camgenerr <pliclled, SpBs @M BLBSTO SseUmarTlsdr g GNss CeucuCeunprss
Cewduihieug BLL11G60, @mimeDd g pLliLiL D

1) YsCuawer ellenere] 2)  snLswe elenera]

3) sLAUU@SsLILLL alleneTa] 4)  aonnsmien ellenerey

11. The term 'reverse operationism' means that
1)  The theories we devise will often hinder our attempts to measure concepts
2)  The measurements we devise can sometimes help to develop a theory
3)  Techniques such as factor analysis have no place in social research
4)  Driving instructors always make you practice the most difficult manoeuvre
WenCarmg @b Clawe eremig)
1) e @aurssiiul L CsTatensser, &HSsnes 2 (halmdsds UL masd smHEng)
2) sl Sre seT (ETeTens 2 (heUTES58I6E 2 56 sl 6T
3) EsS Fm LUGLUMe] Feps < uieild @L b tumeidleane

4)  syearear Qeudur@hgeilen ppabd 2ar&spL e sHmd s LLeuT

12. Increase in the sample size the sampling error.
1)  Reduces 2) Increases
3) Has no effect 4)  Neutralises

wrdflulder oerey Flasfs@n Curg), ‘wrdfl seum’ Crrépg
1)  @opse 2) <odsflgsea
3)  ehs ellenera|lldena 4)  swhlme
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13.

14.

15.

‘ACORN’, a segmentation analysis technique, stands for which of the following?
1) A Corresponding Official Residential Notation

2) A Classification of Reported Nationals

3) A Classification of Residential Neighbourhoods

4) A Countrywide Official Resources Navigation

‘ACORN’ eretuigy @i (Heug

1)  GsriyeLw eieues eumd & @&ml

2)  sieflssiul L Cafueirenisars uasUn()
3) SWwelL_gg eumpCauriseng) euanaUm(h

4)  prOLmIELD 2 6Ter DFlsTrLie epeeueT culfl searT_dlub Hleli b

Setting the p level at 0.01 increases the chances of making a
1)  Typel error

2)  Type II error

3)  Type III error

4)  Type I and II error

p sfaray 0.01 erafle @bs auanad seum Cor eumiililgser W@

1) s I goup

2)  aues Il geup

3)  eues I geum

4)  auens L bpmibd 11 seum

The importance of measurement in quantitative research is that:

1) It allows us to delineate fine differences between people or cases

2) It provides a consistent device or yardstick

3) It allows for precise estimates of the degree of relationship between concepts
4)  All of the above

GTERT G WG <16

1)  wssaflenCw pewr Caumimhaemer SPlwg GlFlicug

2)  Hlevewrer Si@ erei( SmEDS

3) HMHSETHEERSERGSG QL uwlwrer &mEs wHU LS sHSng

4)  Gunlgrerer Samearsgid
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16.

17.

18.

Expression of opinion as to the public conduct of public servants is not
1)  a breach of privilege

2)  contempt of public servants

3)  violation of service protection

4)  defamatory

Qumrgs uenflwreryg CUTHBL Sang & H[HSSHIS (STeNSSHeD cTamLIg @)F H6mm)
1) Spuyfllews sl L Bpa

2) Sjeundliiy

3)  uaefl urgismiy Boe

4) g

If a publication is half the size of a broadsheet, it is called
1)  Tabloid

2)  Digest

3)  Single dummy

4)  Double dummy

@@ Aauall® Lrps srafldr ey aug e erafle) g
1) GLemmi()

2)  eLgguevl

3  @@UD LD

4) @y Lb

What Danial Lerner considered as a major component to be in ones personality in the
process of development communication?

1) Sympathy
2)  Apathy

3) Empathy
4)  Telepathy

Craflwe Cevrert, wenGarhm sseued G mLmGwaele & BUT SeuTs &MHSSI(H
1) @uésd

2)  updlerenio

3)  gsg@micimhpe

4)  pereniged
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19.

20.

21.

Which will not be the part of the PR strategy of a soft-drink company that has been
accused of letting more level of pesticides in their product than the permissible limit?

1)  Arranging media persons factory visit
2)  Releasing ads defending the company
3)  Arranging media persons ‘interview with the CEO

4)  Spreading information about other companies violating similar norms

crevaneIDm BESHEFTT LUFSS Qaraallanws Carar @efTumer Hlneiagsen QUrg 2 ne| 2 55
GTgleuETn)?

1)  oa g pamuTsmer Asmfihamae el (H&@E SAmwpssisF dFheug

2) Qumeuenss sT&ED eflembLirmigeT Gleuefludl_eb

3) CEOayL_an CriTamenayé@ 2a1_g HenTL TS 6T |anLpdSe

4) G Bmeuemmiger el penmaamer enswimerallerane eremm Glguwid LirliLied

If a journalist uses a substantial amount of content written by someone else in his
own writing without attributing it to the original source, the journalist is accused of
having indulged in

1)  Content theft

2)  Plagiarism

3)  Property right violation

4)  Counterfeiting

@swreart YT sEsSMSL LwaTU(HSS Seuamrs sgmprgiellLmd, @sseimn Gepsseu
QT

1)  odmer &85 SmL(h

2) emubuig s

3)  Qensgifleno WBped

4)  Gurlgged

In India the frequency of FM channels varies from
1) 68-88 MHz

2)  87.5-108 MHz

3) 108-218 MHz

4)  218-238 MHz

@pdureiley erlierd emavalflens Q50 mHg Qg ey
1) 68-88 MHz

2) 87.5-108 MHz

3) 108-218 MHz

4)  218-238 MHz
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22. Many Voices and One World was authored by
1)  William McLuhan 2)  Sean Macbride

3) Henry Kissinger 4) Mahatma Gandhi

L&D GTE0SET 6@(Th 2_60&LD 6T(LpSluieui
1)  efléellwid wéaysen 2)  Swmer & Aenr ()
3)  Qaner Hevedlmist 4)  LETSHLT SMTHI

23. Simplifly was the advertising slogan of
1)  Air Deccan 2)  Spice jet
3)  Air India 4) Indian Airlines

eraflenwITgE eTanm eNemDLIT (PLPSESLD WIM(HenL g ?
1)  gmQLssmen 2)  aevenuie Gl

3)  gr@ndwur 4)  @ndlwer ereaneeev

24. Theodore Adorno is associated with
1)  Toronto School
2)  Frankfurt School
3)  London School
4)  Cambridge School

SHCWMLT L_TeT Q) SeIL 6T gpLIL|enL i)
1) QUG udref

2)  Qgmrium’ ueref

3) Qe e LicTarl

4)  Gebuflé udraf

25. Empire and Communication was authored by
1)  Harold Lasswell 2)  Harold Innis
3)  Daniel Lerner 4)  Keval J Kumar

‘BHeU6 CSMLITL] FTDITHILID’ eramlams er(pSlwieurm
1)  angpré@® ereveue 2)  angme(h G eveilen
3)  CrefNwe Gevmert 4)  Cseud G @om
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26.

217.

Match the lists :
List 1
a)  Pather Panchali
b)  Elipathayam
c) Uthiripookal
d) Meghe Dhaka Tara

a b ¢ d
1) 4 3 2 1
2) 3 2 4 1
3) 4 2 3 1
4) 2 4 3 1
UL g WIEHE) @)enemTdHa; :
uliquied 1
a) uGgmungpsmed
b)  erelluggmuwid
¢ o dflysser
d)  CGuwssrar sryr
a b ¢ d
1) 4 3 2 1
2) 3 2 4 1
3) 4 2 3 1
4) 2 4 3 1
Match the lists :
List 1
a)  Antonio Gramsci
b)  Karl Marx
c) Noelle Neumann
d) David Manning White
a b c d
) 4 3 2 1
2) 2 3 4 1
3) 4 2 3 1
4) 2 1 3 4
Ul iqwiened CUmmss)s :
uliguied 1

a) SirCLmewm Slymbfed

b)  smTe WIT&HEL

c)  Crmue Hlujwer

d) CLei weneflm Geurudl
a b c d

1) 4 3 2 1

2) 2 3 4 1

3) 4 2 3 1

4) 2 1 3 4

W o

Ll e

=~ 0=

- W

List 2
Ritwik Ghatak

Adoor Gopalakrishnan

Satyajit Ray
Mahendran

Ul iguied 2

fNledl sl L&

3BT CamLTeSS (56T 6m

FSWIS Tl
CsBHH e

List 2

Super Structure
Hegemony
Spiral of Silence
Gatekeeping

U iguied 2

o WM &L LenLoLIL
Ll LenoLiL]
LDGEUTEF &i(HET

aumlled sy

11
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28. What is the sequence in writing process?

1y
2)
3)
4)

Contextualisation, Gathering Information and Writing
Contextualisation, Gathering Information, Conceptualisation and Writing
Gathering Information, Conceptualisation, Writing and Contextualsiation

Writing, Conceptualisation, Contextualisation and Gathering Information

GT(PSILPENMUI 6T 6(HEIHENLDE 6T ?

1
2)
3)
4)

Qurmer smpperoe], sTe| Casfliy, er(pgisa

Qurmer sppenioe], 76| Casfliy, HMmSSTESLD, 6T(LHSISE
s1e| Casfliy, &mSSTESLD, TSI, CLITHET FHDnenne
T(PFIBED, HMHSSTESLD, (LMHET Fadmenoe, SHeued GCasiliiLy

29. What is the sequence in film production process?

1
2)
3)
4)

Conceptualisation of story, story board, production, post production
Post production, production, conceptualisation of story, story board
Story board, conceptualisation of story, production and pre production

Story board, conceptualisation, pre production and productions

uLs swrfliy euflensseaner er(pg)s

1)
2)
3)
4)

EMSHS H(HSSTEHEHD, MG L, Wiy, Ger wimfiigl Lenfl
Qerr gwmrfiigy uenfl, swrfllL, SHESTESS S5, S L_anL
EMS DL, HHSHTEEHLD &g, (Lperm wHMID er swimfliyl Liewt
FMG L L, HHSSTEHSLD, (e, Ger Swimflli’ Lenfl

30. What is the sequence of period of publications of these books

1)

2)

3)

4)

The Passing of Traditional Society, Many Voices and One World, Understanding
Media and Bias in Communication

Many Voices and One World, Understanding Media, The Passing of Traditional
Society and Bias in Communication

The Bias in Communication, The Passing of Traditional Society, Understanding
Media and Many Voices and One World,

Understanding Media, Many Voices and One World, Understanding Media and
Bias in Communication

QuLsssmis6a Qeualluil () sTevere] G HhIGmLE,

1

2)

3)

4)

M1203

LILE FUpE BEHTE|, LI GIOSET, ([ 2.&D, 2al &l Lflge, 26I sSnhisEhHbd, $5660
Qgmrl urulgupibd

LO@TO&6T, @ 2., 2ol sl Lflged, Wy &mm Fups psie], 261 ShisG@EhD $56U6
Qgmryl uryulgupibd

56U CemLmyl urpul gD, WrL &TT Feps msTe|, 2a sl Lfgeh, L6 @Greoser em
2 &L

parl_5L LYfl$e, L GTe&6T, (h 2 &L, Il _&hiIG(@EHLD, SHeU Cgm e umpulspld
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31.

32.

Assertion (A) : Self-regulation by media in India is a Myth

Reason (R): Media tabloidization is a reality in India and there is no statutory

1)
2)
3)
4)

code of ethics to control them.
Both (A) and (R) are true.
Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(A) is true, but (R) is false.
(A) is false, but (R) is true.

2 mleumsSwib (A) : @pSluireile oo _g euldl S (kI eTarligl sHLASLD

smyentd (R) : oarl &8  GMEHLFuSlwLL  @Qererpw  @bSHuirelen  BenL(penmwimsl

1
2)
3)

4)

AL Seupons SLOUUEASSUSHEE oL apbiGhE Ul L
ell(puilw Qpdlaer @aeane.

&), (R) @ram®id o simenis

A), R) @reawr(ib 2 amano. armed (R), (A)eyssrear sflwiner allerdswnemmy

(A) Quut. gyermmed (R) Quowiwesy

A) Quurwenm <ermed (R) Glow

Assertion (A) : The tribe of eminent newspaper editors has vanished from India

Reason (R) : The corporatisation of Indian press and the focus on profits have

1
2)
3)
4)

made it difficult for conscientious people to enter the profession.
Both (A) and (R) are true.
Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(A) 1s true, but (R) 1s false.
(A) 1s false, but (R) is true.

> mlaursHwibd (A) 1 Qelifsgsreflen Anps erig L Merd @bdwmeledmHg wapbg el L g

sryeanrd (R) : @ s Hpeuaorssd  @eorud  ChTE@Gn  DESMDU|LD

1
2)
3)

4)

alliyemTieyd  W&EEs wEsmer @QF5CsTD Cuopnblerarans subiss
AENEAE

(@), (R) @rein@id Quoui

A), R) @rarr(mibd Q. yemme (R), (A)eyssrer gflwimer eflarédswenm
(A) Quut. ey (R) GQodiwerm

A) Quurwenm <ermed (R) Qo

13 M1203



33. Assertion (A): Proper and effective use of ICT can change the face of rural
development in India.

Reason (R) : Projects like e-seva and Bhoomi were responsible for the success of
rural initiatives as they provided e-literacy kits to kids in these
States of Andhra Pradesh and Karnataka.

1) Both (A) and (R) are true.

2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A).
3)  (A)1s true, but (R) is false.

4)  (A) is false, but (R) is true.

o mfleursSwid (A) : sflurseb, e3&Cam(HLd SEHEUGD QazmledmiL L LG _&LD
vwetu®gsiulLre®  drrolyp  @bdwuredler  Cubur’ (héster
WPESDSEW 1G] DTHH LD ED

sryaord (R) : STHTL&SS D, D bdHrrelend, SrmoliLns fneuflmbg Wer saal
S urL Ll Qurmplsamers sbhgl, LWDmelss F.-Creur, L odlw
<ies S b &g Hppg Geupmlenwis ClupmieTeren

D @), R) @ranGi> G

2) A, R) @rawr@®ib Q. ema (R), (A)eyssrer gflwmer eflardsweam)

3) (A Q. geme (R) Quwiwerm

4)  (A) Quuwerny <pearme (R) Gl

Passage 1
Direction : Read the following passage and answer questions below:

Many studies have revealed that groups interacting via computers have more
equal participation among members than groups interacting face-to-face. The general
explanation for the effect is that people feel less inhibited when interacting through a
computer network as a result of the reduction in social cues that provide information
regarding one’s status in the group. Because people communicating electronically are
less aware of social differences, they feel a greater sense of anonymity and detect less
individuality in others. However, it is important to note that this finding was
observed across a variety of communication technologies.

Many studies have also showed no evidence of the participation equalization
effect in computer-mediated groups. Most showed that status differences among
participants were displayed in their interaction in the computer-mediated setting.
One explanation for the inconsistency of findings across studies is that status
differences among members within the groups may have been differentially salient
across studies. When members’ identities were known or were available visually, the
status differences in the number of contributions and perceived influence of those
contributions were maintained in the computer-mediated setting. When they were
not or when members’ contributions were anonymous, the participation equalization
effect was more likely to occur. In the studies mentioned above, the computer
sessions were at least as long as those face-to-face group meetings; however, the
amount and the rate of communication in the computer-mediated setting were much
less. Another possible technological explanation for greater egalitarian participation
patterns in the computer-mediated settings is that electronic group members have the
ability to participate without interruption, since turn-taking is not a norm in a
computer-mediated environment. Studies have also revealed that computer-mediated
groups exchange less information and are less likely to repeat information in their
decisions that face-to-face groups. In some cases, this reduction can lead to poorer
outcomes for newly formed groups.

M1203 14 H



34.

ussl 1
&G sl (drer ugdewils Lig&seb SCL Srliul(Herer allammésehé@ ellanl (s

sentlalsatien eufl 2 amyumgsd CsmearEpbd Gpésaflar o mldanmseErsE e ullorer
uBICshL, (PeS5EIHE WPaD 2arurhb @Gssmer alllg s ukCsplimeans CQsTeam_gms
@muumsll v ule|ser o mdl Csldleamer. @Mmeurg Fpss $&H UDPL SseumEF
Qemegd Fepsds SWsser sautlal CBLGeurts aulfl @ p&seTTas SeHeuamell Lflbmmibd Cumg
Gone| sore swssblardl Cus wudng eeamm Cumgeurear ebardsnd LGS DS
gOemailer Wemepr s el Csmiy  QararCeurt  seps  Coaumurhisamer UHOS
QsfbHmuudlome. Wnearl udHE sellulL  Beould egen Csflursersearms
GEUUSTED @ AL WTETLOD Semanoais srewr (Plgdlmgl. ereueummmuileyd LieGoum)
Qamleon Lg sseue UMLTHDBISEEEEGTIL U6 (LPlG-6|SMmeTd STELIg @)emlenLowngg).

salal aufls sseud uflordns Gussetear, LRIGCEHLEF Fbem elamereydH@Hl L
SUIG|SET. (I FTTmID ST L eilldena. LmIGEHLITETIE) Fpss &S Sseued Lfmhmssle Lk
udlliLensll Le U1e|s6T &g s S iqu|ererer. Fpsd $@&d Coaumur®ser CeusuGeuprais L
Siajsate) Gamoeliul (Herarsme, Hlawsse| @earamw o 6erg. 2 mUbaTsers Fepss
5@3 Csflu eumbGurg sseud Cgrimid G urdlger oluline @ueaiaoae.
ST DepLwimeriopm semento 2 erer Cumg LRGCsHLE Fwerelameare| WEHwrs Cor
aumilererento 2 Ml Celwiul (Hererg. seautlal s Csmmiwued WPs&SHEE WPSHD
Qgriy  Qsmereug CuraCeu Fear Cprb  Budsmss srrewons o epwmhHUeTE
2 UMl GMEED erp eumilliy @derenubd el WwrHMd eheur GU&D P DD
sanflefll aufls CGasmmiwaelledr @aomdmuugin CeroaliL®dEng. Gmneurar oieTe] SHeUMa®
uflorpiu@®eugibd, wWaesg Wab GCuasd Curg Cudlug GCusd serflall el 2 arwum_ede
@eardmuugid Cgrdeoliul (Harerg. Hoaumdld @Gammelrar goHeld UMbmHOD, LSsrs

2 (Heumen &(P&saian cuml ellenerCeu o aTL_M&sEs Srent (PlgSlmg).

People are less inhibited to converse in a

1) Computer-mediated situation

2)  Situation where one does not have to reveal his/her status
3)  Face-to-face interaction

4)  Group

D&SET @)eUelans 2 TWMTL_6lled GMDbHS SWEHsSmsCW CeTeamT(heTerer
1) saflal e @G

2)  sagl Fpss SGSHows smm Corameuuilyns @

3) PESGILG (PSLD LIMTSHG] 2 6DFUITL_6D

) 6w
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35.

36.

37.

Though communicating online thinned status differences, participation equalization
occurred only when,

1)  The two have already met in person

2)  One does not have an awareness of the other’s status

3)  Anonymity is maintained online

4)  Visual identities of those involved are not known

Semaneer $EHeled Csmmiwe, ‘s@H Coaumur@®ser Gwadlejnpm Curdlain, unIGsHLEF Foer
eriCung gpuB S pg) ererfley’

1) @meumbd wperCu shilssaliaer

2) @G wpparg &S upBlu i ar e Qdargerminssa

3) LWTETODHM SEenLd yeneneailed Hlana BimssILIhE g

4)  uiGspureryg T8 e wrerhiser (sMwnsg bleane

The amount or rate of communication in computer-mediated environs was less
because,

1)  Online interactions are not obligatory
2)  Sense of egalitarianism prevails
3)  Face-to-face communications take long durations

4)  Groups participate without interruption and repeats

sanflafl eufls QgmLmdweller uMwrHPUILIGHLD S56U60 6Te| GMDEUTS @) (HLILISET STTewTLD,
1) GGG 2_EDFUITL_O&ET 6Sl(HLOLIE FTTHSS 6D

2)  gw&frenne Hlena 2 cTeranto

3) (PE58I5@ (PEHLTET 2 amrwme BerrL Sred erel(Hser

4)  Guwsser senLuleardll LnGsndlearmgib Smbusg Smbusg Gsmi Cereraugd

The essence of the passage is that

1) Computer-mediated interactions prevent display of status
2)  The question of interference does not arise

3)  Face-to-face interaction reveals one’s identity

4)  Online interactions provide avenues for equal participation

Cule griiul L usHuller enowid &mss)

1) saflal e Asrmdwelle sepss 5@8 GeuafliuLmoed srasliu@ S ng

2) @aeLui( erapb eflanT erp eumiiligdene

3) WPE5SIEG (PHSSHeud LflTHDD Herg SeLwrarseamns QelalliLihssEng

4)  parenaer 2 Mo, &b UBICSHDHLESTEN SeToNss SHHpSng)
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Passage 2

Direction : Read the following passage and answer questions below :

The broadest and most abstract of the external factors that influence consumer
behavior is culture, or the complexity of learned meanings, values, norms and
customs shared by members of a society. Cultural norms and values offer direction
and guidance to members of a society in all aspects of their lives, including their
consumption behavior. It is becoming increasingly important to study the impact of
culture on consumer behavior as marketers expand their international marketing
efforts. Each country has certain cultural traditions, customs, and values that
marketers must understand as they develop marketing programmes.

Marketers must also be aware of changes that may be occurring in a particular
culture and the implications of these changes for their advertising and promotional
strategies and programmes. Indian culture continually goes through many changes
that have direct implications for advertising. Marketing researchers monitor these
changes and their impact on the ways companies market their products and services.

While marketers recognize that culture exerts a demonstrable influence on
consumers, they often find it difficult to respond to cultural differences in different
markets. The subtleties of various cultures are often difficult to understand and
appreciate, but marketers must understand the cultural context in which consumer
purchase decisions are made and adapt their advertising and promotional
programmes accordingly. Within a given culture are generally found smaller groups
or segments whose beliefs, values, norms and patterns of behavior set them apart
from the larger cultural mainstream. These subcultures may be based on age,
geographic, religious, racial, and/or ethnic differences. A number of subcultures exist
with India. Marketers develop specific marketing programmes for various products
and services for these target markets.

ugd 2
EC sriul L ugdeowil LigSgl, eSS Ehs @ ellenL &(Hs.

B&TGeUTT BLSMSWL UGG samser Larun(®, sHm Gummamennser, 6Sl(puluibiserT,
geps o miLGenTaer LSlThg CSTET@EHD LSS cUPESS H(HSHIHET eTemiar LiewTUm (D& Fnmi&eT
Feps 2 MG aTTS@hE®E aUMpey (PPGID Sang &ty eulfibL SIS BLSaGuiled LiewTmiq 6
U@ updl dsIb, FTauCss shns pupSlser allfleursssHnE 2 gsaflng. eeibenm
BIHWL Feo LiewTUm () WILSET, LRSS eUpssD, edl(pulub Csrar_gres @mUuugnd, sHans
punSlseer CLomH6l&TeT(@hLpeT FHengITeTT 1% LHDH Hlige @ arhluiebwnsg)

@@ GDILEL L uaTurig e erhuBID wrhorigeT aflerburbd, ellhueamer Gobur’ (Hé S L rmiser
S Fweupdleyd wrHPsmss Csrarideamer. @BHw varur® wOCalm THDBIGMETF
spdsdlemmer. emeu  eflembLTSSHID  Crry et samears  QFldlaTnar.  BIST
SLUIGITETTEHET DOTHDBIGMETS Samssle) Oaramp, smiser CummLger, GCaameus@hssTer
AN GTOLITRIGE G <60 LOG S 60T 6T

Smgmgwrertger HsTCeumfler LamruT () wLIHPBIGET gHUBSHD UTSLGmeTs sewr(h),
B&rGeurgg  Cumrmear Csiey @plgeysem gelly Amwsmoll  Lflbserserms shiser
elleTbupmBIsmeTuD, CFLOUTHEMETLL, mSgs Csmeardleamment. LemUT g6 &l
G&(P&ESHET BOINEMSSHET UMBIG e WIHnSms urmsgs amwdpg. Cuilu @upssaid
@pHlane @Gewme| o L ua@ruT(H&er euwgl, Bleoalwe, sowelwd, Gereluen Ceumurhses)
sarsdled o (peundlemmer. @QbSluimelled CTETETHN 2 LI GH(PSSHET 2 GTETEN. BISTIQUITETISET
QurmLswriliiy elhueamer, Cranaisatiieh misTY @QedaTerTaamand Csment(h ClFidlearnert.
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38.

39.

40.

41.

Cultural norms and values of a society offer directions,

1)  On consumers’ lifestyle practices

2)  People’s buying power

3) Understanding the members’ consumption behaviour

4)  For formulating marketing strategies

uarurl(h Gpdlpenmser whmib Feps allplwmkiser sflwrer alflanwis Car(H&slemmer.
1) msiGeuryg aumpey penl_(pappsamens SaaliLhSoIS ng

2)  wasafler U@ glsmrid

3) emulernisens KsTe| BLSMS L|fHe0

4)  msMTg 2 SEHGMET allgeuambES ng)

Marketing researchers monitor the that have direct impact on
advertising.

1)  Cultural changes 2)  Lifestyle variations

3)  Social values 4)  Media influences

SIBGMG D UICITETTSET cderbupsdled  Corry STEHD  FHHeuans
QR(HRIGLES T ET.

1)  uesrur’ (b wrHDRIGET 2)  aumpaiwe Coumurhsar

3)  Fops aflpuilwmkiser 4) 20158 FTESHLD

Though subtleties of various cultures are difficult to understand, marketers of
products must determine their promotional strategies based on,

1) The mindset of the consumers

2)  The policies of the government

3)  Consumers’ purchase decisions in the cultural contexts

4)  The seasonal variations in consumer decisions

QeucuGoum vamurhsafler oL LGLUsET 2 arman@ <flug Curmear 2 HuSHwmeriger
SBISMGLILIHSGID 2 SHamer DG SarsHle DienLddlamment

1) msrGeunyg) wereuamnd)

2) ST T QS TETENSHET

3) LeTUIT(H&6T BISTGRUTTE QUTBIE (Pl SH6T

4)  msTCeurt pigeysefle CrHLD LHEUSTE OTHDBISET

How can advertisers become more successful in a complex cultural scenario?

1) By planning promotions based on subcultural segments of the population

2) By dividing the market into various segments based on consumer demographics
3) By applying the psychographic factors of the consumers in the promotions

4) By reaching the consumer at his door

Sl e LT (A& @Ladled ermimierd eSlarbunssryiseT CleunluienL &lemmen?

1)  wssdr Agrangufen 2 L LT (HU Wfey&@EsECanus S L H & ermert

2) msngemw LoGaum UGLILETTs BISTCaTT SgHeuenlilCainLG sreaTdlenment

3)  Guwburliyed psrCGeurrg 2 ereilwd gmsamers CLmmsSé sreanrdlenner

4)  msTCeureny Sjeurg eUTFle Sramise
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42.

43.

Assertion (A) : Advertisers use several strategies to make consumers re-purchase

their own brands.

Reason (R) : The concept of bounce-back coupons continue to prevail among the

1)
2)
3)
4)

popular selling strategies of advertisers.
Both (A) and (R) are true.
Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(A) 1s true, but (R) 1s false.
(A) 1s false, but (R) is true.

o mfleursSwid (A) : eflerburssmrisdar wLCeumy o SdHamer, smsar  GuTEHLsmarGu

Sy aumhl@GeusnCanL Liwiemu (S gislemmet

asmyeanrd (R) : ederburssryisefien  Grue  ebumer o sdlsalld  CFdws5E

1
2)
3)
4)

galiLesmer UG sHESSTEs el QsTLTHE BanL(papuie o drerg
(&), (R) @raim®id Qo
A), R) @rearpb Q. yema (R), (A)eyssrer gflwmer eflarédsweam)
(A) 2-areno. <y armed (R) Gowiwermy
A) Quuirwenm <ermed (R) Qo

Assertion (A) :  Account Planning is a process that involves conducting research and

gathering all relevant information about a client’s product or service,
brand, and consumers in the target audience.

Reason (R) : The account planner’s work involves providing the key decision-

1)
2)
3)
4)

makers with all the information they require to make an intelligent
decision. It plays an important role during creative strategy
development by driving the process from the customers’ point of
view.

Both (A) and (R) are true.

Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(A) 1s true, but (R) 1s false.

(A) 1s false, but (R) is true.

2 mFleursSwid (A) @ e Qunper, Caaneu, Wyrerm, BIsTCeUTT, @6 @ LMTeneWITeTT Lij Ml

e Cedgl, sseud CsaMsgs Cswdubeums, samsE S L LS
GTGUTEVITLD.

smyaord (R) : sas@S SlLlLeomaryg  uamil psdu e er@GlusseflLLD

1
2)
3)
4)

IDASFS SHeULSMETLD  FOMAGSD LSHFTelgSeamnomer (1plge
ahsss  Cslge, msTCeurt  Crrsdle  umLUurés 253
WpeCardn&8I&5@E (WPaHHW Lk UGS ng).

(), ®) @ranGid sl

A), R) @rarmib #fl. g armed (R), (A)eyssmer sflwrear eflerdsioemy

(A) 2-areno. <y armed (R) Gowiwemy

A) Quurwenm <ermed (R) Qo
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44.

45.

46.

What is P. Sainath mainly known for?

1)  Writing about education
2)  Writing about agriculture
3)  Writing about international affairs

4)  Writing about science

G.gmiprsg ergen GLmmL(h SiPlwiiuGEmmi?
1) soel updl erpdweur

2)  Ceuarmesmento LHM er(pdlwieur

3)  sreuCss Hlapejser LD erpdlweu

4)  oefwed unm erpdlwieur

What is common to V.N. Gadgil, L.K. Adwani and Ambika Soni?
1) They own a newspaper

2)  They headed a T.V. Channel

3)  They have been I and B ministers

4)  They were former journalists

al.erem. Hmdled, 61e0.Co. Digeunafl blsT Canmall Y HCUTHEGL Qurgeurerg) gl ?
1) SleuTger e Celidlssmanerd ol mesr(HaTere

2 Slauisdt o AsTmassTL S srame BLisSamart

3)  slauisd o QBSWL @ELTILS 516D SeinFssT

4)  Sjeulisdr (parener @ sluiemerisar

The first monument in the world to have its own twitter handle is?
1) Tajmahal 2)  Eieffel Tower

3)  Gateway of India 4)  Great Wall of China
sassTen el Lenié GlEmamiy (Hmé@Lh 2 adlen (s iFlawd
1)  smhwsme 2) erwbed Leurm

3) @pdHwer CsGau 4)  Serl) QLi(mEREF6UT
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47.

48.

In many developed countries, the circulation of the printed copies of newspaper is on

fast decline. However, in India this trend is not yet seen as significantly as in the case

of the developed countries. This could be mainly attributed to :

@)
(i)
(iii)
(iv)
D
2)
3)
4)

LIcv

high standards of ethical journalism

increase in the literacy

low rates of price and subscription of newspapers
decrease in the import cost of newsprint

Only options (i) and (i) are correct

Only options (i1) and (ii1) are correct

Only options (111) and (iv) are correct

Only options (i) and (iv) are correct

warGarhpweLbs BrHsealed oFHL  QFudssmersetlen

SlenL_hgleTeng). eraflend @bSluimaled @mbHlenay @)evene, @)S6im STFarTLD

)
(ii)
(iii)
(iv)
1Y)
2)
3)
4)

elpiiwu @swelled 2 wiTsFD

apsshleiler oifsfliy

Qe ssmersatien ellanew|b FHFTELD GHMa
FoOILHF Hewa| Gmnay

1), (1) &M

(11), (i11) &M

(i11), (iv) &

(1), (v) &

sHpM&ms  6ipss

Which of the following is not a normative or regulatory body in the context of Indian

Media?

1) PCI
2) ASCI
3) CBFC
4) ABC

QB ear_s55le 618 e(pmIGLF 2 miiLiem ?

1
2)
3)

4)

9éley
eTev&len
Seridl
g9
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49.

50.

51.

“The main landmark event that opened the way to the development of communication
theory was the publication of ‘A mathematical theory of communication’ by :

1)  Paul Lazarsfeld and Wilbur Schramm
2)  Shannon and Weaver

3) Harold Laswell

4)  Alan Turing

&&6e1e QFTLTLE samfles Cararans ssalm GgmLi wparCarmnsmssd Csm_nid ameiss Hlape,
1) umed eI (H HmILD eSledbUm cva LD

2)  egmenmen, efeur

3)  anymed(h meveld

1) speer Gl

On August 30, 1935 who was appointed the first Controller of Broadcasting in India?
1) Narayana Kasturi 2)  Lionel Fielden
3) M.V. Gopalaswamy 4)  Susan Bassnett

1935, gygevl 30@)ed epadlipliLs gianpudlen (pHe &L (HNIUTLTerymas HludlGsiul L el uimi?
1) pryrwent sevgnifl 2) CGumrered SevL_eom

3)  enb.eN.Camumesmdl 4)  @Een LTEHL

The objective of this Act is to provide for the regulation of the printing presses and of
periodicals containing news, for preservation of copies of books and for the
registration of books

1) Press Act, 1853

9)  PCI, 1960
3)  Press and Registration of Books Act, 1867
4) IPC, 1860

Q&L gSlen Crrasd FfupSTniser, Qs&6r, Bloser, &S d whmib ude| Celgama
2UBGUES5EDS)

1) 1853 oi&&g L 1d

2) gy 1960

3) FE wHOID Broser udlelF L b 1867

4) =194 1860
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52.

53.

54.

55.

One important rule in all report writing is

1)  Objectivity 2)  Subjectivity
3) Balance 4)  KISS rule
Qe Ml&sams er(pglaudled (&l 6l

1)  spermleneno 2)  snamiy

3)  Fweend 4)  Slov el

The Bs referred to by Gerbner for Television is

1)  Blurs, blends, bends 2)  Binds, bounds bounce

3)  Blends, bends, binds 4)  Blends, bens, bounds
QgrenvssT & Garlierm, Bs eremm snmieug

1)  Gsaeflederanio, seLiL|, lamersge 2) slLe, Gelw Ceuarig, (WpPES®
3) soly, eueere], HLL 4)  seouy, cueerey, Glaliw Coueriguw

In order to record the emotional reactions of patients in a hospital, how would you
collect data and what type of questions are ideal?

1)  Survey with closed-ended questions

2)  Depth interviews with open-ended questions

3)  Focus group interviews with open-ended questions

4)  Experiment with closed-ended questions

mSgeunaer Crrumetuirg o arrieu wearblaoamwls udle] Hslw erimieand grej Cosflss
Couar(Hd? 6T&5 3, eflanmagser Cal sl Geuer(hid?

1)  #1Geu-epiqw ellemméser

2)  <pwrer Culi, Snbs Hlane eflearmager

3)  Sops Bl cllammagser, @\ ChismeanTe

4)  epigw eflenssenLen Camganer

If the goal of a qualitative content analysis study is to validate or extend conceptually
a theoretical framework or theory, which method is appropriate?

1)  Conventional content analysis

2)  Directed content analysis

3)  Summative content analysis

4)  None of the above

@amellwe o der&sl  uGlurletear @e&E, @@ Osmatangamw WU eTibpan
FTHL L WIGI?

1) OILETT 2 @TeTL_&&L1 LIGLLTIG

2)  QApplumEpens 2 eTer_ss&l LEGLUTie)]

3)  QsnEliy o drerL&sl uGLiumiey

4)  Cuplgrerer eTgie e
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56.

57.

58.

Which frame dominates in the present day news stories/bulletins?
1)  Mitigation

2)  Valence
3) Consequence
4) Conflict

@eamerpw QFiSlser, smsser Y dweupile Goordlssd Calieug
1) wluu@sse

2)  Qwoarey

3)  elenerayser

4)  QBmEsHeT

The process of collecting information about the external marketing environment is
1)  Environmental management

2)  Environmental scanning

3) Marketing management

4)  Marketing research

LDEFHNSF @O &MThS STe|samaerd CaaMaELh HenL (penm
1) Gwdlue Hlifeurshd

2) Gelwe evCaeflb

3)  shang Hlifeumsd

4 sheos e

Which of the following is a recommended strategy for retailers when consumers select
the outlet first and the brand second?

1)  Appropriate pricing
2)  Brand availability advertising
3) Brand image management

4)  Price special on brands

B&TGeurt CQummeners Gsie| Cslg Yer grorarsmsl UTTEEL Cug hs 2 S wpenn
cllpueanumeriéE UMbglenrss iLhEng?

1) CGumdlu allenaw

2)  srb samib edeTibLrLd

3)  srHdmG saflEEL HliTeursnd

4)  srsdosrer Apliy ellene

M1203 24 H



59.

60.

61.

What is meant by the term "grounded theory"?

1)  Theories should be tested by rigorous scientific experiments

2)  As a social researcher, it is important to keep your feet on the ground

3)  Theories should be grounded in political values and biases

4)  Theoretical ideas and concepts should emerge from the data

9955678 CETETENS GTETLIFE Ol LITHeT Wimg)?

1) edeludyieus Camsanangafler epeld Gameransser b i Ceuam(Hibd

2)  seps yleumanr eremy (Wpenmulled Braiser Lfluded smed LiFse @ amdiwewingg

3)  @rflud auPlCu wHiyssamerud BHiblere Seudlumweauwb Qsrearh Careramaser
s Couer(hib

4)  Cssflsss srejsaflel(mbHg QSTETMSEETET &(HSSTESBIGET 2 (HeuTse Gouam(hHib

In Broadcast Journalism, the term‘ cue’ is used for :

1)  Written Introduction read by a newsreader that links into audio or video
2)  Prioritizing news items and giving headlines

3)  Written part of news story

4)  Shots used in a picture sequence

ealurlibe ‘Flsanes GOILIL eTerLg,

1)  peneyeniy

2)  Qaidlser augeuemngge

3) Qa1d Ml&sansuder er(pg

4) UL @uEE @ ulld uweauBiSSILGHLD ST s

Who encouraged first the philosophy Television without frontiers?
1)  European Union

2)  China

3) Canada

4)  The United States of America

crovamagaflevar gTamassT & s5g1eusams (LPFHedled 2618 @6l 558
1) gGrmubwu weflwer

2) &

3)  sarLm

4) 9@ M&s gsHw Bk
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62.

63.

64.

The amended Article 19(2) contains grounds on which reasonable restrictions can be
placed on the freedom of speech. Which of the following is not such a ground?

1)  Defamation and public order
2)  Security of the state and contempt of court
3)  Decency and morality

4)  Bad translation

19 (2) L5 Slmssb CLESS &FSHSHTESHTOL 6THS STFET(PEnL_I SenLSamer el &S ng)?
D <eugiy, Qutg @B

2) <@ire ungsiy, BHoern Sieundiiy

3)  praflswop, wHILDHD

4)  seupmen GomPelLuwriyy

Which of the following is accepted as being India’s first feature film?
1)  Light of Asia

2)  Shaheed

3) Raja Harishchandra

4)  Saint Tukaram

@ndwmeller pse HenrriLLLb
1) <ofw Cxrd
2) ogrdls

3) g MEFHS T
4)  yellg gismymd

In which country, long before Gutenberg, was a separate script produced only for the

purposes of printing?

1)  China

2) India

3) Vietnam
4)  Korea

THE B &L LaTUTESSE (et QBCHTEEL6n rdlsamer &8l L_g)?

1) e

2)  Gpdur
3)  elwlpmbd
4)  Qarflwmr
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65.

66.

67.

68.

Audiophile refers to
1)  Audio mixer
3)  Fan of Audios

<9 lq Cwimilell eremLig
1) @ sy
3) el ureued

Understanding Media was written by
1)  Harold Innis

2)  Paul Lazarsfeld

3) Marshal McLuhan

4)  Sonia Livingstone

‘varl_& L6’ eT(pdlweur

1)  angre@® Qemefle

2)  une eongmied(h

3)  LDITED LO&EIFHET

4)  CGameflum eSledmievL_eo

Public Opinion was written by
1)  Wilbur Smith
3)  Noam Chomsky

‘Qugs smaF eT(pdlweu
1) eféurdods
3)  Gpreubd Cambevdl

USP means

1)  Unique Source Product

2)  Unique Scientific Product
3)  Unique Selling Proposition
4)  Unique System Product

USP eremuigy

1) seaflggieu epeoliGummer

2)  safllsgien sidlefliwe 2 HuGH Qummer
3)  salsgia eflpLemen terali(

4)  sallsgie sl 2 Hus

27

2)
4)

2)
4)

2)
4)

2)
4)

Volume control

Audio system

@60l Semey sLHiLium(
&6 el

Walter Lippmann
Wilbur Schramm

QUTOLIT Ol ILDGT

efleoum avdlid
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69. Match the newspapers with the places of main editions :

a)
b)
c)
d)

1
2)
3)
4)

—_ =

L

List 2
New Delhi
Chennai
Mumbai
Kolkatta

Qeliglssmearsamenu|d, @L migmerud CQUT(HSSIS :

a)
b)
c)
d)

1)
2)
3)
4)

List 1

The Hindu

Times of India
Telegraph
Hindustan Times
a b c

4 3 2

2 3 4

4 2 3

2 4 3
uligued 1

8l

enL_bav U1 @bHwim
QLS

B BEIGVSTET PL_LDE
a b c

4 3 2

2 3 4

4 2 3

2 4 3

70. Match the lists :

List 1
a) Dateline
b)  Byline
c) Ear panel
d)  Slug

a b c
) 4 3 2
2) 2 1 3
3) 4 2 3
4) 2 4 3
Ul gwieneots QUTHSEIS :

uiguied 1
a)  Qeudgmer curl
b)  2.ueuf
c) &TEgredlg GlFuid)
d)  wBsD

a b c
) 4 3 2
2) 2 1 3
3) 4 2 3
4) 2 4 3

M1203

[ N o [l o R e T

i =

W oo

L

W oo

L ig e 2
Lig) lebed]
QFeTen e
(e

Qsme&Es55T

List 2

Reporter's name

Date and Place of Publication
Advertisements in the masthead
Label given to article in production

L guied 2

Caafggeur Quuim

Csd), @b CeuafluiiigL b
SleTbLgid

o pugHluwimeri GeorGler
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71.

72.

Match the lists :

List 1 List 2
a)  Survey 1.  Study of Content
b)  Focus Group 2. Sampling
c) Content Analysis 3.  Study of Signs
d) Semiotics 4.  Study of Group responses
a b ¢ d
) 4 3 2 1
2) 2 3 4 1
3) 4 2 3 1
4) 2 4 1 3
Ul iquie QO :
uliguied 1 Ui uied 2
a)  SeTeal 1. o dean &8 emay
b) ey @uw 2. g
c) ederL&slu@lurley 3. @ouldwe
d) Gemdemiay 4. G udosar
a b ¢ d
1) 4 3 2 1
2) 2 3 4 1
3) 4 2 3 1
4 2 4 1 3

Arrange the media laws in a chronological order :

1)

2)

3)

4)

Press and Registration of Books Act, Official Secrets Act, Cable Television
Regulation Act and IT Act

IT Act, Press and Registration of Books Act, Official Secrets Act, Cable
Television Regulation Act

Cable Television Regulation Act, IT Act, Press and Registration of Books Act
and Official Secrets Act

Press and Registration of Books Act, Official Secrets Act, IT Act and Cable
Television Regulation Act

261l && FL_LBIGemeT ear(h (penmudled euflens Glawis :

1)
2)

3)

4)

N&& Bmed §L_L 1D, SIeUes @Qraslw gL i, Calller HgranassT §& L ib, &.1q. FL 1D
&0.1q. FL LD, B Ll LD, ieuas Qe &L id, QFTenEsTL S eGP nF
FLU_LLD
Caliler Qgranessm & @pmi@d gL LD, & HIO USleyd L b, eued FHsluF
FLUL LD
2NF& HIO USleyd FLLID, Aeus Qraslwus L b, Csler, Qgramassr & epmiEs
FL_L LD
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73.

74.

75.

What is the sequence of period of films?

1) Keechaka Vatam, Kalidoss, Parasakthi and Andha Naal
2)  Kalidoss, Parasakthi, Keechaka Vatam and Andha Naal
3) Andha Naal, Kalidoss, Parasakthi and Keechaka Vatham
4)  Kalidoss, Parasakthi, Andha Naal and Keechaka Vatam

@sdenriiuLmsatian sme auflens ep(Lpmid

1)  8gs eug, sraflgrey, LTTess, Sibs BreT
2) sreflgmen, LFrass, &35 QUBLD, ABS BT
3) Sibs BrreT, sraflgmen, LFTssd), &35 GUBLD
4) sraflgmen, LgTesEd, Sibs Brer, $5% gL,

Assertion (A) : Confidentiality of news sources is difficult to maintain these days.

Reason (R) : Media persons have become part of the system for personal gains as
well as politically ambitious in democratic societies.

1)  Both (A) and (R) are true
2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A)
3)  (A)1s true, but (R) is false
4)  (A) is false, but (R) is true

o mfl eumsEwid (A) 1 @pprefler  Qeidseflen wHFaTS SatepLEWIS STULF SlqaIoTs

o_6Termg)

asryentd (R) : 26T & LANGTHET, &W @TULD, DEBTWSE Fepsnisaiear e
ellmUILsEpL6m Blmieuer jenoliibled @uimnkiEse

1) A), R) @reasr@®ib 2 areno

2) A, R) @rawr@®b 2 amenw. (R), (A)eyssrer sflwiner eflerdswenm

3) (A cawen. yemmed (R) Glowiwiemmy

4)  (A) Quuwerny <arme (R) Qo

Assertion (A) :  With exposure to global media, the organic model of development is
lost sight of

Reason (R) : Western values and consumerism have taken over the mind set of
common people exposed to Western culture through media.

1)  Both (A) and (R) are true.

2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A).
3) (A)1s true, but (R) is false.

4)  (A) is false, but (R) is true.

o> mfleunsSHwd (A) 1 2 s 2oL g ANWPSSSTD, (WperCardms smedl wrHfeE &msSsTESD
sasaner allL_(h enmhg el_L_g)

smrewrd (R) : sarl_& allfl Conasdle sordsmrsasll UMTss Gunglésaier erssle
Cpassl 6dl(pLSlLkisE,D, BisTe|b Hlaabumndng

D (@A), R Grenidb Quoi

2) A, R) @rar@pib Q. (R), (A)eyssrer gflwumer ellaréswoeam)

3) (A eamenw. yemma (R) Gowiweny

4)  (A) Quuwerny <arme (R) Qo
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