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This paper consists of fifty multiple-choice type of questions.
At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.

Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of 5 minutes. Afterwards, neither the Question
Booklet will be replaced nor any extra time will be
given.

After this verification is over, the Test Booklet Number
should be entered on the OMR Sheet and the OMR
Sheet Number should be entered on this Test Booklet.
Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.
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where (3) is the correct response.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
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Read instructions given inside carefully.
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If you write your Name, Roll Number, Phone Number or put
any mark on any part of the OMR Sheet, except for the space
allotted for the relevant entries, which may disclose your
identity, or use abusive language or employ any other unfair
means, such as change of response by scratching or using
white fluid, you will render yourself liable to disqualification.
You have to return the Original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are,
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
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(iii)

. Use only Black Ball point pen provided by C.B.S.E.

. Use of any calculator or log table etc., is prohibited.

. There is no negative marks for incorrect answers.

. In case of any discrepancy in the English and Hindi versions,

English version will be taken as final.
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MASS COMMUNICATION & JOURNALISM
Paper - 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All
questions are compulsory.

1.  Inter-personal communication is
(1) Ritualistic (2) Focussed
(3) Unfounded (4) Business-like

2.  Assign is considered as part of the
(1)  Philosophical world (2) Physical world
(3) Perceptible world (4) Paradoxical world

3. InIndia, Time Magazine has distribution arrangement with
(I) The Frontline (2) The Week
(3) India Today (4) Cosmopolitan

4. In communication, the tendency for elements to disperse and to not maintain their

structure and order is
(I) Automated structures (2) Entropy

(3) Change and transformation (4) Tactical dimensions

5. Asof 2015, the State which had the largest registration of newspapers and periodicals is
(1) Madhya Pradesh (2) Maharashtra
(3) Andhra Pradesh (4) Uttar Pradesh

6. Membership of media audience is
(1) Compulsory (2) Mutual
(3) Professional (4) Voluntary
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7.  Group journalism is considered as form of
(1) advertising strategy (2) persuasive marketing

(3) access to readership (4) gate-keeping

8.  When the receiver feels a strong bond with certain media contents, it leads to
(1)  Creativity (2) Catharsis
(3) Alienation (4) Mobility

9. Discourses demonstrate
(I) Power relations (2) Speech distortions

(3) Equity in communication (4) Institutional structures

10. One of the authors of media dependency theory was
(I) Melvin Defleur (2) Paul Deutchman

(3) Upton Sinclair (4) David Manning White

11. Expansive groups or clusters of symbols, both related and unrelated, are labelled as
(I) Corrections (2) Motifs

(3) Icons (4) Vocabulary

12. The term ‘ideological state apparatuses’ was used for mass media by
(1) James Carey (2) James Curran

(3) Louis Althusser (4) Theodor Adorno

13. James Madison, well-known American political scholar, advocated the acquisition of
(1) News sources (2) Popular information

(3) Newspaper houses (4) Advertising agencies
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14. The Information theory is based on the assumption that transmitted message is
characterised by determinable degrees of

(1) Redundancy (2) Illustrations
(3) Fantasy (4) Non-linearity

15. Deontological theory deals with
(1) Field Observations (2) Content Analysis
(3) Ethics Analysis (4) Data Analysis

16. Theory about the new Media’s power to structure the importance of political issues in the
Public’s Mind is called

(1)  Cultivation theory (2) Agenda setting theory
(3) Hypodermic needle theory (4) Social learning theory

17. The Western Scholar, William Hatchen views development journalism as
(I) Pack Journalism (2) Chequebook Journalism

(3) Parachute Journalism (4) Advocacy Journalism

18. Parametric tests are used with the data that is

(1) Non-categorical (2) Categorical

(3) Continuous (4) Non-descriptive
19. Cronbach’s alpha shows a measuring instrument’s level.

(1) Internal consistency (2) External variance

(3) Internal variance (4) Standard deviation

20. Exhaustivity is a factor of
(1) Multivariate statistical procedure (2) Generalization

(3) Laboratory research (4) A state of a category system

21. The model which rejected the use of folk media in development was
(1) Dominant Paradigm (2) Alternative Paradigm
(3) Participatory Paradigm (4)  Sustainable Development
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22. Scholars view development support communication as
(I) Sectarian (2) Casteist
(3) Co-equal (4) Holistic

23. The first community radio station in Asia was set up in
(1) The Philippines (2)  South Korea
(3) Vietnam (4) India

24. Broadcast of specialised programmes for self-selective audiences is referred to as
(1) Public casting (2) Private casting

(3) Personal casting (4) Narrow casting

25. Continuity editing means
(1) Exaggeration of shots (2) Tightening of shots
(3)  Use of peculiar angles (4) Rhythm of the events

26. In public relations,
(1) Ethnographic (2) Field study
(3) Evaluation (4) Cohort

research is used to ascertain the impact of a campaign.

27. Isolated commercial messages inserted into the programming for broadcast are called
(1) Insert ads (2) Participating spots

(3) Fragmented commercials (4) Convenient commercials

28. According to Walter Lippmann, if there is no good system of recording, it will lead to the
production of

(I)  Subtle texts (2) Illusions
(3) Customs (4) Stereotypes

29. Stub is referred to
(I) The left hand column (2) Graphs
(3) Maps (4) Foot notes
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30. Scamp refers to
(I) Cartoon (2) Letters to editor

(3) Advertisement (4) Newspaper news

31. Assertion (A) : The press in India does not enjoy immunity from the application of
general law of the land.

Reason (R) : Because the press cannot claim immunity from the Working Journalists Act,
1955.

In the context of the above two statements which one of the following is correct ?
Codes :

(I) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

4) (A) is false, but (R) is true.

32. Assertion (A) : Mediated stereotypes leave a lasting impact on the audiences who are not
discriminatory.

Reason (R) : It happens when the audiences are not media literates.

Codes :

(I) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

4) (A) is false, but (R) is true.

33. Assertion (A) : In India, the media can claim exemption from the legislation-related
monopolies or unfair trade practices, as per the Constitution.

Reason (R) : The media have a business aspect, subject to reasonable restrictions,
imposed by the Indian Constitution.

Codes :

(I) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

4) (A) is false, but (R) is true.
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34. Assertion (A) : Participatory research is based on the premise that human beings have the

innate ability to create knowledge.

Reason (R) : Because it accepts that production of knowledge is a monopoly of

professionals.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

35. Assertion (A) : Virtual reality sometimes adds additional sensory data to enrich the user’s

experience.

Reason (R) : The realistic virtual reality experience for an average individual is far away

because of the need for massive computing power.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

36. Write the correct chronological sequence of the “Readability index”.
(1) Fog Index, SMOG Grading, Cloze Procedure, PMOSE/IKIRSCH Readability.
(2) Cloze Procedure, Fog Index, SMOG Grading, PMOSE/IKIRSCH Readability.
(3) PMOSE/IKIRSCH Readability, Cloze Procedure, Fog Index, SMOG Grading.

(4) SMOG Grading, Cloze Procedure, PMOSE/IKIRSCH Readability, Fog Index.
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37. Identify the correct sequence of scholars who propagated the role of media in
development.

(1) Daniel Lerner, E.M. Rogers, Wilbur Schramm, Majid Tehranian
(2) Daniel Lerner, Majid Tehranian, Wilbur Schramm, E.M. Rogers
(3) Daniel Lerner, Wilbur Schramm, E.M. Rogers, Majid Tehranian
(4) Daniel Lerner, E.M. Rogers, Wilbur Schramm, Majid Tehranian

38. Write the chronological order of establishment of the following organisations :

(1) National Film Development Corporation, Children’s Film Society of India, Central
Board of Film Certification, Films Division.

(2) Films Division, Central Board of Film Certification, Children’s Film Society of
India, National Film Development Corporation.

(3) Central Board of Film Certification, Films Division, Children’s Film Society of
India, National Film Development Corporation.

(4) Children’s Film Society of India, National Film Development Corporation, Films
Division, Central Board of Film Certification.

39. Find out the correct sequence of the Internet address.
(1) Top level domain, Specific file, Domain name, Protocol.
(2) Domain name, Protocol, Top level domain, Specific file.
(3) Protocol, Domain name, Top level domain, Specific file.

(4)  Specific file, Domain name, Top level domain, Protocol.

40. Write the sequence of steps which are followed in content analysis.

(1) Formulate the research question, Select an appropriate sample, Establish a

quantification system, Define the question.

(2) Establish a quantification system, Define the question, Select an appropriate sample,

Formulate the research question.

(3) Define the question, Establish a quantification system, Formulate the research

question, Select an appropriate sample.

(4) Formulate the research question, Define the question, Select an appropriate sample,

Establish a quantification system.
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41. Which was the first film of the following actors ?

List - 1 List — II
(Actor) (Film)
(a) Amitabh Bachchan (i) Deewana
(b) Aamir Khan (i)  Yaadon-ki-Baraat
(c)  Shah Rukh Khan (ii1)) Saat Hindustani
(d) Raj Kapoor (iv) Inquilab

Codes :

(a) (b) (©) (d
(D (i) (i) ) (iv)
2 O (i) (iii) (iv)
3  (v) (iii) (i) )
@ (i) (iv) ) (iii)

42. Match the following :

List - 1 List - 11
(Concept) (Content/approach)
(a) Reader profile (1)  Uses aided recall method
(b) Item selection studies (i) Demographic summary
(c) Uses and gratifications studies (ii1)) Uses online reader panels these days
(d) Magazine readership (iv) Takes all media content into account

Codes :

(a) (b) (©) (d
(H (i) (iii) (iv)
2 () (iii) (iv) )
(3) (i) (iv) ) (i)
@4 (i) ) (iv) (iii)

43. Match the following :

List - 1 List - 11
(Brand) (Tag Line)
(a) Renault (1)  Built after you
(b) Honda (i)  Passion for life
(¢) Yamaha (ii1) Do it all
(d) Nuvo Sport (iv) Revs your heart
Codes :

(a) (b) (c) (d)
1 G @Gv) (@) (i)
2 ) (@) (iv) (i)
3 @ (iif) (i) (iv)
@ () (i) (iif) (1)
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44. Match the following :

List -1 List - II
(Effect Approach) (Explanation)
(a) Expectancy theory (i)  Found out during World War II
(b)  Cognitive response model (i)  Outcome of a longitudinal research
(c)  Third person effect (111) Related to motivational framework
(d) Two-step hypothesis (iv) Negative political advertising
Codes :

(a) (b) (c) (d)
O @ (i) (i) ()
2 G @) o @Gv) (@)
3 ) (@1v) (@) (i)
@ (@) (@) () (i)

45. Match the following :
List -1 List — II
(Theory) (Description)
(a) Hypodermic Needle Theory (1)  Media influence is indirect.

(b) Inoculation Theory (i) Audience needs influence their choice of

media contents.

(c) Two-step Flow Theory (iii)) Repeated exposure to media contents
desensitises audience to its adverse qualities.

(d) Uses and Gratifications (iv) Media influence is direct.
Theory
Codes :

(a) (b) (c) (d)
@O @ (iif) (i) (iv)
2 G @) o @v) (@)
3 ) (@1v) (i) (@)
4 (Gv) (i) (@) (i)



44, FAfAREd # HeH &
T -1
(oroTTelt gfeehro)
(a) TR i @
(b) THIeT REE Oreedt (i)

(c) o< T THoR (iii)
(d) T eruifafad (iv)
£

(@ (b () (@
1 @ G 3 (Gv)
(2) Gy () @Gv) (1)
(3) (i) Gv) (@) ()
@ Gv) @ G (i)

45. fretotfEd & e
T -1
()
(a) TR iee fagia

(b) FIPeIvH fagid
(c) THU-FA Tagia

(d) T g dfeftrerery fasia
£

@ (b (© @
(h (@) @i G) @Gv)
2 (i) @G (v @)
(3) (i) Gv) () @
@ (v) (i) @) ()
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(ferarem)
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(i) wHifear i fou-a%] T &ase® STUT ug TR § |
(iil) HifeaT AN & TS P R ST T Jore
% idpet STHARARNC ST € |
(iv) wifear 1 ave S e |



Direction : Read the following passage and answer question Nos. Q. No. 46 to 50 :

Social network sites are said to have the potential to create virtual communities. In this
respect, the medium’s particular affordances and patterns of engagement have been viewed both
optimistically and pessimistically. On the one hand, online social networks have been described
as ‘virtual communities’ to highlight their socially beneficial qualities and as an indicator of
renewed ‘community. The rise of digital media has therefore generated hope about the recovery
of community in an electronic form through social network sites such as Facebook and Twitter.
On the other hand, negative claims have been made that heavy social network site users are
more likely to be socially isolated than occasional users and that new technology leads to a
breakdown of traditional community. This negative account views online networking as a sign
of a fragmentation of identities and the disintegration of community. The notion of ‘community’
as a positive form of online connectivity was evoked in the 1990s by the rise of online
discussion groups and other social venues. This idea of community corresponded with growing
aspirations for interpersonal democratization and the extension of friendship to include more
flexible relationships. The term ‘community’ was brought into play in earlier online networks
through the use of the phrase ‘virtual communities’. Even though the concept contains affective
and historical deficiencies, ‘community’ continues to influence popular ideas and meanings of
today’s mediated networks. Considerations about community or community-like experiences
endure within academic debates about contemporary mediated networks. For example, it was
found that individuals were motivated to be friend one another on networks because, among
other values, Friendship stood for ‘online community’. Similarly, it is also confirmed that
individuals interviewed about their online social activity generate meanings about community
through social interaction. It refers to social network site participants observing one another
engaging in activities of connectivity ‘in an interlocked dance of community formation’. Yet it
is contended that social network sites are not ‘communities’ in any particular sense. They act as

social settings through which various communities have the potential to be formed.

Paper-11 20 J-63-16
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46. Social networks renewed the concept of

(1) Pessimism (2) Respect

(3) Medium (4) Community

47. What is the negative impact of digital form ?
(I) Cohesion (2)  Group formation

(3) Social isolation (4) Community

48. The notion of community further paved the way for ______
(1) Rigidity of networks
(2) Flexible relationships
(3) Lack of democratic space

(4) Annihilation of friendship

49. What is the reason for strengthening of friendships ?
(I) Mediated networks (2) Values

(3) Personal interest (4) Historical differences

50. What is the main theme of the passage ?
(I) Face-to-face communication (2) Virtual communities

(3) Rigid networks (4) Social ignorance



46. TIEA J2aF A T ST T TelIHT0T AT |

(1) TRwmetea (2) §HHA

(3) #E=EH 4 A

47. TefTeeT wIF o1 TR THTel R/ € 2

(1) "l (2) e tHm
(3) HmEIRTH TerTe (4) WEE
48. USRI FI SFFHUROT A % oI Ot rere R |

(1) =Zeei ° erelieiod & 7 8
(2) Tt HeY

(3) AR TSIILeT Sl FHH
(4) T = g

49. T % TG B T T FRT § 2
(1) wfeuee dea= (2) g
(3) et fea (4) e f=ramg

50. RIS T T=T IR AL 2

(1) FE-I R (2) M TR

(3) g HeaH (4) EIRTH ST
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